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Basket GE Basket Course Code | Course Name

No

Basket 1 | HUMANITIES GE1B-01 Mind and Measurement

& HUMAN SKILLS GE1B-02 Introduction to Hospitality Industry and major
Departments

GE1B-03 Health Education & Communication
GE1B-04 Sustainability & Fashion
GE1B-05 The Yoga Professional

GE1B-06 Indian History & Culture
GE1B-07 Values & Ethics

GE1B-08 Emotions Management & Critical Thinking at the
work place

GE1B-09 Enhancing Linguistic Competence & Developing
Literacy Skills

GE1B-10 Evolving Policies and Strategies for Healthcare

GE1B-11 Heritage Protection, Tour Guide & Developing
Personality

GE1B-12 Medical Ethics, Law and Etiquette

GE1B-13 Professional Content Writing and Managing

GE1B-14 Understanding Tourist Behaviour  and
Segmentation of Market

GE1B-15 Career Strategy

GE1B-16 The Science of Well

GE1B-17 Creative Writing

GE1B-18 Leadership

GE1B-19 Professional Communication

GE1B-20 E-Learning

GE1B-21 Model Thinking

GE1B-22 Digital Transformation & Industry 4.0

GE1B-23 Law and Ethics

GE1B-24 Laws and Ethics in Media in Current Perspective

GE1B-25T Overview of theatre and folk media
GE1B-25P Overview of theatre and folk media-practical

GE1B-26 Hospital Support Services
Basket 2 | CREATIVE & GE2B-01 Cinema and Other Arts
PERFORMING ARTS GE2B-02 Surface & Soft Furnishings Design Development
Techniques

GE2B-03 Digital Photography Basics and Beyond

GE2B-04 Study of Performing Arts
GE2B-05 The Language of Graphic design: Basics and
Beyond




GE2B-06

A Hand on Study on Film

GE2B-07 Design and Human Evolution
GE2B-08 Understanding Visual Design Aesthetics
GE2B-09 Understanding Regional Indian Film
GE2B-10 AR/VR Applications in Tourism
GE2B-11 Media Production and Editing
GE2B-12T Story telling for audio and video production
GE2B-12P Story telling for audio and video production-
practical
Basket 3 | GENERAL SCIENCE & | GE3B-01 Study of Textiles
MATHEMATICS GE3B-02 IT Literacy
GE3B-03 Basic Mathematics & Statistics
GE3B-04 Mathematics for Computer Science Part- 1
GE3B-05 Business Research Methods: Tool & Techniques
GE3B-06 Business Mathematics
GE3B-07 Business Statistics
GE3B-08 Mathematics for Machine Learning
GE3B-09 Mathematics for Computing
GE3B-10 Probability & Statistics
GE3B-11 Bayesian Statistics
GE3B-12 Operations Research
GE3B-13 Data Analytics
GE3B-14 Applied Cryptography
GE3B-15 Inferential Statistics
GE3B-16 Bio Statistics
GE3B-17 Design and Analysis of Algorithms
GE3B-18 Mathematics For Computer Science Part 2
GE3B-19 Statistical Quality Control in Textile and
Apparel
GE3B-20 Quantitative and Statistical Concepts
GE3B-21 Research Methodology
Basket 4 | EMERGING TECH, | GE4B-01 Operating Systems with Linux
INNOVATION & | GE4B-02 Entrepreneurship Theory & Practice
ENTREPRENEURSHIP | cE4p03 Basics of Computing
GE4B-04 Data Analysis with R
GE4B-05 Fundamentals of Cyber Security
GE4B-06 Guidance of Excel for office Assistance
GE4B-07 Learn Programming Fundamental with C
GE4B-08 Presentation Skills and Excel Basics for Data
Analysis
GE4B-09 Programming with Python
GE4B-10 Career Planning Techniques
GE4B-11 Code in with Java
GE4B-12 Entrepreneurship Principles
GE4B-13 E-Commerce & M-Commerce
GE4B-14 Distributed Operating Systems
GE4B-15 ERP
GE4B-16 Computer Graphics




GE4B-17T

Computer Basics and Multimedia Software

GE4B-17P Introduction to MS tools, presentations, online
tools

GE4B-18 Information Technology Tools

GE4B-19 Block Chain Technology and Practical Use Cases

Basket 5 | OTHER COURSES GE5B-01 Principles of Management

GE5B-02 Economics

GE5B-03 Accounting

GE5B-04 Principles of Management & Organizational
Behaviour

GE5B-05 Basics of Accounting & Finance in Healthcare
Management

GE5B-06 Health Economics

GE5B-07 Medical Microbiology

GE5B-08 Biochemistry & Nutrition

GE5B-09 Micro Economics in Business

GE5B-10 Marco Economics in Business

GE5B-11 Business Regulatory Framework

GEBB-12 Decision Support System

GE5B-13 Engrain Quality in Customer

GE5B-14 Entrepreneurship: Launching an Innovative
Business

GEBB-15 Finance Made Easy

GE5B-16 Green Marketing

GE5B-17 Handling Human Resources In Workplace

GE5B-18 Introduction to Managerial Economics &
Business Analysis

GE5B-19 Leadership Skill Development

GEBB-20 Social Media management, Advertising &
Marketing

GEBB-21 Corporate Entrepreneurship

GEBB-22 Advanced Diagnostic Techniques

GEBB-23 Bio-Medical Waste Management

GEBB-24 Principles of Laboratory Management & Medical
Ethics

GE5B-26 Tourism Geography

GE5B-29 Indian Constituency

GE5B-30 Practices in Bakery Management

GE5B-31 Accounting for Managerial Decisions

GEb5B-32 Business Law

GEBB-33 Islamic Banking and Finance

GE5B-34 Economics - IT

(S Datta)
Controller of Examinations




Detail Syllabus of GE Courses available in Offline/Blended mode:

Course Name: Mind and Measurement

Course Code: GE1B-01

Mode- Offline/ Blended

Credits: 6

Course Objectives: The course has been designed to explore the emotional and motivational states

of mind along with knowledge and application of higher cognitive functions. The learner will be able to

apply the knowledge of cognition, conation and effect on the human psyche in the context of personal

and professional domains and make a relation between brain and body through the understanding of

Human Physiology, various psychological processes and changes throughout the lifespan of humans.

sl Course Outcome Mapped modules
CO1 | Explaining the concept and the physiological correlates of emotion. (M1) BL2
CO2 | Understanding the different theoretical aspects of emotion. (M2) BL2
CO3 | Explaining the concept and the physiological correlates of motivation. (M3) BL2
CO4 | Understanding the different theoretical aspects of motivation. (M4) BL2
CO5 | Labelling different span of attention. (M5) BL2
CO6 | Assessment of memorization capacity (M6) BL1, BL2
Total | %ageof Blooms Level | Remarks
Module | Content Hours | questions | (if applicable) | (If any)
Module | Define Emotion and Physiological correlates of | 5 15 2
1 emotion:  Electrical,  Circulatory  changes,
Respiration and
Peripheral measures.
The role of Cortex in Emotions. Concept of
Homeostasis.
Module | Theories of Emotion : James-Lange; Cannon-Bard, | 8 20 2
2 Lindsay, Schachter-Singer, and Lazarus
Module | Understanding the concept of Motivation in | 8 20 2
3 connection to its role in education and
physiological basis of hunger, thirst.
Module | Theories of Motivation - Maslow, McClelland, | 10 15 2
4 Murray. Application,
Nature of thinking; Inductive and Deductive
reasoning; Problem
solving approaches
Module | Assessment of the different span of attention- | 12 15 2
5 sustained attention (digit vigilance test)
test of divided attention (triad)
test of focused attention (trail making)
Module | Interpretation and practical application of | 15 15 12
6 memory, learning and forgetting using - whole vs




part learning, spaced vs un-spaced learning,
refroactive inhibition, pro-active inhibition.
Learning curve,

58 100

Detailed Syllabus

Module 1- Define Emotion, Nature, Impact & Expression. Physiological correlates of emotion:
Electrical, Circulatory changes, Respiration and Peripheral measures.

The role of Cortex, Hypothalamus & Limbic System in Emotions. Concept of Homeostasis. Kluver-Bucy
Syndrome.

Total Hours: 5

Module 2- Theories of Emotion: James-Lange Theory of Emotion; Cannon-Bard Thalamic Theory of
Emotion, Activation Theory of Emotion by Lindsley, Two Factor Theory by Schachter-Singer, and
Cognitive Appraisal Theory of Lazarus: Concept, Research Evidence, Implication, Critical Appraisal
for each theory

Total Hours: 8

Module 3- Understanding the concept of Motivation, Drive, Need, Impulse in connection to its role in
education, physiological basis of hunger, thirst: mechanisms within the system with neurobiological
underpinning & special emphasis on research evidence.

Total Hours: 8

Module 4- Theories of Motivation - Need Hierarchical Theory by Maslow, Achievement Motivation
Theory by McClelland, Theory of Psychogenic Needs by Murray: Concept, Research Evidence,
Implication, Critical Appraisal for each theory, Application,
Nature of thinking; Inductive and Deductive reasoning; Problem solving approaches

Total Hours: 10

Module 5- Practicum
Assessment of the different span of attention- sustained attention (digit vigilance test)
Test of divided attention (triad)
Test of focused attention (trail making)
Total Hours: 12

Module 6-Practicum

Interpretation and practical application of memory, learning and forgetting using - whole vs part

learning, spaced vs un-spaced learning, refroactive inhibition, pro-active inhibition. Learning curve
Total Hours: 15

Suggested Readings

. Morgan, C. T., King, R. A., Weisz, J. R., &Schopler, J. (2006). Introduction to Psychology, 7th
eds.

. Fredrickson, B., Loftus, 6. R, Lutz, C., & Nolen-Hoeksema, S. (2014). Atkinson and Hilgard's
introduction to psychology. Cengage Learning EMEA.

. Schultz, D. P., & Schultz, S. E. (2020). Psychology and work today. Routledge.

. Woodsworth, R. S., & Schlosberg, H. (1954). Experimental psychology (Rev. ed.). New York:

Holt




Course Name: Introduction to Hospitality Industry and Major Departments
Course Code: GE1B-02
Mode- Blended
Course Objective: The course is designed to provide overall concept of a hotel operation, the
major operating departments, hierarchy, job profiling, functions and relation amongst the

departments
Sl Course Outcome Mapped modules
1 Understand hospitality industry and relationship with | M1, M2
tourism.
2 Understand basic front office operation. M2, M1
3 Understand basic Housekeeping operation M2, M3
4 Understand the importance of safety and hygiene. M2.M3.M4
5 Understand the basic F &B service operation. M1 M5
6 Understand & demonstrate menu and types of service M5 M6
Module Total | %age of Blooms
Content °ag . Level (if | Remarks (If any)
Number Hours | questions .
applicable)
M1 Introduction to hospitality 6 10 12
M2 Basic Front of fice operation 12 15 2,3
M3 Basic Housekeeping operation 12 15 2,3
M4 Safety and hygiene 06 20 2,3
M5 Basic F&B service operations 12 20 34
M6 Menu and types of service 12 20 34
60 100

Detailed Syllabus:

Module 1 - Introduction to Hospitality Industry: Characteristics of Hospitality Industry and
relation with Tourism, Types and Classification of Hotels, Departments in Hotels like Front Office,
House Keeping, F&B Service and non-revenue earning departments and their co-ordination. (06 hours)

Module 2 - Basic Front Office Operations: Organizational chart of Front Office department with
duties and responsibilities of staff, Types of guest room, basis of charging tariff, meal plans, type of
guests, responsibility of Front Office department, Procedures in Front Office, Pre-registration,
registration procedures, Bell-desk, Concierge, Cahier, Night Audit. Registration procedure, Role-play
for check-in checkout procedures. Sanitization procedures. (12 Hours)

Module 3 -Basic Housekeeping Operations:Organizational chart of House Keeping department with
duties and responsibilities of staff, responsibility of House Keeping department, Layout of Guest
room, Guest supplies and amenities, Floor and Pantry, Room cleaning procedures, key control, lost and
found procedures, forms formats and registers in Housekeeping, functions of House Keeping control
desk. Role-play for complain handling and various services. (12 Hours)

Module 4 - Safety and Hygiene: Importance of Safety and Hygiene, Sanitization techniques for
guest, hotel personnel, offices, Guest rooms and Public areas, Liaison with Public health department,
Accidents, Fire, and security. Concept of First aid and artificial respiration (06 Hours)

Module 5 - Basic F&B Service Operations: Organizational chart of F&B Service department with
duties and responsibilities of staff, responsibility of F&B Service department, Attributes of




personnel, Equipment and Service ware uses care and maintenance, Types and Layout of F&B Service
areas, basic menu knowledge and types of service. (12 Hours)

Module 6 -Menu and types of Service: Basic concept of Menu, restaurant and Coffee Shop Layout,
the concept of stations, numbering the tables and covers at a table, reservation systems in
restaurants, records & registers maintained by a Restaurant, rules to be observed while laying and
waiting at the table, Dos & don'ts of waiting staff in F&B service operations, organizing the staff for
service. (12 Hours)

Suggested Readings:

¢ Hotel Housekeeping, Sudhir Andrews, Tata McGraw Hill

¢ The Professional Housekeeper, Tucker Schneider, VNR

e Professional Management of Housekeeping Operations, Martin Jones, Wiley
¢ House Keeping Management for Hotels, Rosemary Hurst, Heinemann
¢ Front office operations by Colin Dix &Chirs Baird

¢ Hotel Front office management by James Bardi

¢ Managing front office operations by Kasavana& Brooks

¢ Food & Beverage Service -Lillicrap& Cousins

* Modern Restaurant Service -John Fuller

e Food & Beverage Service Management-Brian Varghese

e Introduction F& B Service-Brown, Heppner & Deegan

e Professional Food & Beverage Service Management -Brian Varghese



Course: Health Education and Communication

Course Code: GE1B-03

Mode- Offline/ Blended

Course Objective The course is designed fo provide basic knowledge about the health and
health communication. The students will be able to use information, communication and
education across media for the public fowards ensuring equitable access to health for both
prevention and cure.

sl Course Outcome Mapped
modules
1 Explain the concept of health and the knowledge of health education in | M1
society.

2 Apply the modern technology in health care sectors. M2

3 Describe the different model of communication. M3

4 Develop the communications to the different field of society. M4

5 Able to use the computer as a tool in health care. M5

6 Understand how to aware the people about the health. Mé6

o Blooms
Module Total | %age of . Remarks
Number Content Hours | questions Level(if (If any)
applicable)
M1 Concept Of Health And Health Education | 16 20 L1, L2
M2 Health Education & Artificial Intelligence | 8 10 L1, L2
M3 Heath Communication 10 10 L1, L2
M4 Mass communication and role of media 8 10 L1,L2
M5 Tools used for communication 8 30 L1, L2 LAB
M6 Presentation on concept of health and | 10 20 L1, L2 LAB
health education
60 100

Detailed Syllabus:

Module 1- Concept of Health and Health Education: 16h

Definition of physical health, mental health, social health, spiritual health determinants of
health, indicatory of health, concept of disease, natural history of diseases, the disease
agents, concept of prevention of diseases.

Health Education: Principles & Objectives, Levels of Health Education, Educational Methods,
Evaluation & practice of Health Education in India.

Family planning: Demography and family planning: Demography cycle, fertility, family planning,
contraceptive methods, behavioral methods, natural family planning methods, chemical

methods, mechanical methods, hormonal contraceptives, population problem of India.




Module 2-Health Education & Artificial Intelligence: 8h
Changes in the workforce, Robots, assisting the human experts or completely robotic
diagnosis, Medical training: to train paramedical students, AI can play a big role, Virtual health

assistants, advanced health research, Clinical and administrative task handling.

Module 3-Heath Communication: 10h

Basic Concept & Principles of Communication, Definition, Purpose, Types of Communication,
Communication Process, Directions of Communication: Upward, Downward, Lateral, Factors
influencing Communication, Barriers of Effective communication, How to overcome the
Barriers Models of communication: Aristotle Model, Shannon and Weaver model, Schramm

Model, Laegans Model, Fano Model, Literer's Model, Westly Maclean's Model.

Module 4- Mass Communication and Role of Media: 8h
Mass communication & Role of Media in health education, Information Communication
Technologies (ICT) in health care and awareness. (Telemedicine & e-health, community radio)

Future ftrends in information and communications systems:
Module 5: Tools Used for Communication 8h
Introduction to PC Operating System and MS office package - Windows 10/Ubuntu, MS Office

2016 / Office360 (MS Word, MS Excel, MS PowerPoint, MS Outlook, Internet and Email)

Module 6: Presentation on Concept of Health and Health Education  10h

Reference Books:

1.Health Education - A new approach - L. Ramachandran & T. Dharmalingan

2.Health Communication in the 21st Century, By Kevin B. Wright, Lisa Sparks, H. Dan O'Hair,
Blackwell publishing limited, 2013,

3.Health Communication: From Theory to Practice, By Renata Schiavo, Published by Jossey
Bash.

4.Health Communication, R.D. Karma Published by Mohit Publications 2008.

5.Counseling Skills for Health Care Professionals, 1st Edition, Rajinikanth AM, Jaypee
Brothers, 20



Course Name-Sustainability & Fashion

Course Code-GE1B-04

Mode- Offline/ Blended

Course Objectives:
The course is designed to provide working knowledge of Environmental, Sustainable, and Ethical
issues prevailing in the world. Students will be able to understand the relation between
sustainable development goals and fashion industry.

Course Outcomes (CO):

sl Course Outcome Mapped
modules
1 Remember & Understand Environmental, Sustainable & Ethical issues | M1
being faced today and their causes
2 Remember & Understand the Role of sustainable, ethical and | M2
environmental organizations
3 Remember & Understand the innovation in sustainable thinking for the | M3
future
4 Remember & Understand the roles and impact designers have on the | M4
natural resources and the environment
Remember & Understand the renewable & non-renewable energy M5
6 Remember & Understand the possibilities in sustainable and ethical | M6
fashion
Module Content Total %age of | Blooms Level | Remarks
Number Hours questions | (if applicable) | (If any)
M1 Environmental & Sustainability Issues 10 20 12
M2 Sustainable &  Ethical  focused | 8 14 12
Organizations
M3 Innovations in sustainable thinking for | 8 14 12
the future
M4 Resource consumption and depletion 8 16 12
M5 Renewable Energy Vs. Non-Renewable | 10 16 12
Energy
Mé Fashion Design & Sustainability 10 20 12
60 100

Detailed Syllabus:
ModuleI (10 Hours)
Environmental & Sustainability Issues: Climate Change & Global Warming, Pollution, Resource
depletion, Consumerism and the throw-away society,

ModuleII (8 Hours)
Sustainable & Ethical focused Organizations, bodies and Agencies: Greenpeace, Earth day
Network, Ethical Fashion Forum, United Nations, Fair Trade, World Wildlife Fund (WWF)

ModuleIIT (8 Hours)




Innovations in sustainable thinking for the future: UN Sustainable Development Goals, The
Paris Climate Agreement, Ocean Clean-Up

Module IV (8 Hours)
Resource consumption and depletion: Deforestation, Fossil Fuels, Sand, Minerals, Precious
Stones & Metals

ModuleV (10 Hours)

Renewable Energy Vs. Non-Renewable Energy: Impact of non-renewable i.e. traditional fossil
fuel based energies, Renewable energy systems and technology innovations, Sustainable energy
schemes and initiatives in India

ModuleVI (10 Hours)

Fashion Design & Sustainability: Sustainable Fashion design concepts, Sustainable materials
for fashion and an understanding of the impacts of our materials choices, Future trends
within sustainable fashion, an overview of the key issues the fashion and textiles industry
faces, Discussion on the impact of new emerging technologies

Suggested readings:

1. Introduction to Sustainability Paperback - 2016 by Robert Brinkmann

2. Sustainability in Interior Design Book by Sian Moxon

3. References:

1. Centre for Sustainable Fashion- www.sustainable-2. MISTRA Future Fashion-
www.mistrafuturefashiofans.choiomn .com

3. Sustainable Clothing Action Plan: Clothing Knowledge Hub- www.wrap.org.uk/node/19930

4. Textiles Environment Design- www.tedresearch.net

5. Textile Futures Research Centre -www.tfrc.org.uk

6. Sandy Black | The Sustainable Fashion Handbook 2012

Tamsin Blanchard | Green is the New Black: How to Change The World with Style 2008

7. Michael Braungart and William McDonough | Cradle to Cradle: Remaking the Way We Make
Things 2009

8. Sass Brown | ReFashioned: Cutting Edge clothing from Recycled Materials 2013

9. Elisabeth Cline | Overdressed: The Shockingly High Cost of Cheap Fashion 2012

10. Kate Fletcher and Lynda Grose | Fashion and Sustainability: Design for Change 2012



COURSE: THE YOGA PROFESSIONAL

COURSE CODE:6E1B-05
MODE: OFFLINE/ BLENDED

COURSE OBJECTIVE:

The course is designed to provide understanding about the textual and grammatical aspects of
sanskrit language to enable the students to better imbibe the essence of the yogic concepts.
The students will be able to interpret the new dimensions of yoga and education and be able to
apply principles of yoga for personality development through objectivity.

sl Course Outcome Mapped
modules
1 Read and understand the colloquial words of Sanskrit. M1, M2
2 Write in Sanskrit and have some idea about grammar. M1, M2
3 Communicate and comprehend Sanskrit to the best of their ability. M1, M2, M3
4 Understand the Interface between Culture & Psychology. M4
5 Apply the principles of Culture & Basic Psychological Processes M5
6 Assess the importance of Culture & Gender interrelation Mé
Module Content Total /:'Jaeg;ioo: Covered | Blooms l:ema(r': £
Number Hours q co Level
s any)
Module 1 InTr‘odu.cflon to r‘eadimg, writing 10 15 123 23
& speaking of Sanskrit language
Module 2 Gr‘ammghcal aspects of 10 15 123 23
Sanskrit language
Transliteration according to
Module 3 authentic dictionary method 10 10 3 23
Module 4 Interface between Culture & 10 10 4 23
Psychology
Module 5 Culture & Basic Psychological 10 30 5 2345
Processes
Module 6 | Culture & Gender 10 20 6 2,35
60 100
Detailed Syllabus:
MODULE 01 8L + 2T

Vowels and Consonants, pronunciation, articulation of each letter and the technical names of the
letters according to their articulation, similar and dissimilar letters and how to write them.
Consonants combined with vowels, pronunciation and writing, special letters which do not follow the
general method.

MODULE 02 8L + 2T
Conjunct letters, rules to combine consonants, special consonants, how Sanskrit articulation can be
applied to languages like English, special attention to Anusvara, when it can be written in the form of
a nasal, fwo consonant combinations and three consonant combinations, their writing practice, special
conjunct letters and their writing.



MODULE 03 8L + 2T
Transliteration according to authentic dictionary method.

MODULE 04 8L + 2T
Interface between Culture & Psychology Methods of Understanding Culture, Scope of Cultural
Psychology, Mechanisms of Cultural Transmission

MODULE 05 8L + 2T
Culture & Basic Psychological Processes Interrelation between Culture, Perception, Cognition
Emotional expressions and Culture

MODULE 06 8L + 2T
Culture & Gender, Culture and Gender stereotype

REFERENCE BOOKS:
1. Dr. Sarasvati Mohan, Sanskrit Level-1 Sharadh Enterprises, Bangalore, 2007.
2. Dr. Sarasvati Mohan, DVD and CD.( Publication of Akshram and Hindu SevaPrathisthana)




Paper Code: GE1B-06
Paper Name- Indian History & Culture

Total Credit: 6
Total hours of lectures: 60 hours

Sl.

Topic/Module

Hour

Unit-I The pre-historic period, Indus Valley Civilization - Source of Information,
Characteristics of Indian culture & society in the pre-historic ages and Indus valley
civilization. Vedic Period - Early and Later Vedic period. . Jainism, Teaching &
Principles of Jainism, Contribution of Jainism to Indian Culture. Buddhism- Rise and

Growth, Doctrines of Buddhism.

10

Unit-IT Mauryan Period - origin, growth and contribution, Sunga Dynasty, Kusana
Dynasty, Gupta Period - political, religious, socio-cultural and economic development
during Maurya to Gupta period. Art & Architecture during Mauryan and Gupta
period Political condition of North India, South India and Eastern India after
Guptas.

10

Unit-IIT History of Medieval India 1206 - 1526 A.D. Rise of Turks, causes of
Success of Arab invasion and its impact, Slave Dynasty, Khaliji Dynasty, Tughlaq
Dynasty, Sayyid Dynasty, Lodhi Dynasty. Moghul dynasty. Indo Islamic & Mughal

Architecture.

10

Unit- IV Political Condition of India after Moghul- Decline of Mughal emperor and
its impact. Shivaji & the rise of the Marathas. Advent of Europeans in India -
Establishment of East India company and other European companies. Establishment

of British Rule in India.

10

Unit-V Social and religious reforms movement in India, Brahma Samaj, Arya Samaj,
Rama Krishna Mission, Social Traditions, Economic, political, religious and social

development post-Independence.

10

Unit-VI Concept of Cultural Tourism. Performing Arts- Classical Music, Classical
Dance- various formation, Theatre, Visual Arts- Paintings, Sculpture, Different

fairs & festivals in India. Various handicrafts items in India, folk culture in Indiag,

10

Suggested reading
1) Themes of Indian History - Part 1, 2, 3 - NCERT (2013)

2) Mitter. Partha (2001), Indian Art, Oxford Publications, London

3) R. S. Sharma - India's ancient Past, Oxford University Press

4) 2. Romila Thapar- Penguin History of India

5) R.C.Mazumdar, H.C.Roychowdhury & K. K. Dutta Advance History of India

6) Singhania. Nitin (2015), Indian Art and Culture, Tata McGraw Hill Education,




Paper Code: GE1B-07
Paper Name- Values & Ethics

Total Credit: 6
Total hours of lectures: 60 hours

Sl. | Topic/Module Hour

1. | Module 1: Indian Society--Society and its types, Features of Tribal Society, | 15
Agrarian Society, Industrial Society, Post-Industrial Society. Population and
Society - Interface between population size and social development Concepts
and measurement of population: Birth rate, Death rate, Migration. Population
pyramid of India, Social implications of age sex in India. Population
Explosion & its consequences. Population policy of Govt. of India A Critical
appraisal, problems of implementing growth control measures, causes for
success and failures.

2. | Module 2 : Social Stratification-Concepts, Types, Social Mobility Socio- | 10
Economic Problems : Poverty, Illiteracy, Unemployment, Child Labour,
Occupational Diseases, Crime, Project Affected People, Aged Population,
Juvenile Delinquency, Strategies to solve/ minimize the problem.

3. | Module 3: Industry and Society - Factory as a Social System, Formal and | 10
Informal Organization, Impact of Industry on Society (Family and
Industry),Social and Cultural Impediments to Industrialization

4. | Module 4 : Value: Definition, Importance and application of Value in life. | 10
Formation of Value: Process of Socialization, self and integrated personality.
Types of values: Social, Psychological, Aesthetic, Spiritual, Organizational.
Value crisis in contemporary society: individual, societal cultural and
management level(strategy and case studies)

5. | Module 5 : Introduction to Business Ethics :Definition and Important | 5
Ethics in the Workplace: code of conduct, code of ethics;

6. | Module 6 : Corporate Responsibility: Definition and Case Study | 10
Corporate Compliance: Definition, Responsibility &Laws and Regulations
Consumer Rights: Expectations and Reality, connection between Business
and Society

Suggested Readings:

1. Andre Beteille: Society and Politics in India, OUP.

2. C. N. Shankar Rao: Sociology, S.Chand

3. Ram Ahuja : Social Problems in India, Rawat Publication.

4. A.C Fernando (Late): Business Ethics: An Indian Perspective, 2/e, Pearson.

5. Manna and Chakraborty: Value and Ethics in Business and Profession PHI.

6. Shailendra Kumar and Alok Kumar Rai: Business Ethics, Cengage Learning India Pvt. Ltd.



COURSE NAME: EMOTIONS MANAGEMENT & CRITICAL THINKING AT THE WORK PLACE

Mode - Offline /Blended
Course Objectives:

This course will provide participants with the knowledge, skills, and strategies to understand and
manage their emotions at the work place. .This specialization improves your ability to identify,
analyze, and evaluate arguments by other people and offers tools to improve your critical
thinking skills. You will also learn how to apply deductive and inductive standards for assessing

Course Code: GE1B-08

Credits: 6

arguments.

Course Outcomes (CO)

S Course outcome Mapped

Modules

1. To understand the meaning of emotion & its effectiveness in decision making. M1

2. To understand different types of emotions and its measurement with the help of | M1 &M2
mood meter.
Apply action strategies for emotional and social well being. M3
To understand other’s emotion and practical reflections, accordingly apply the M4 & M5
guiding tools.

5, To understand the meaning of critical thinking, its application in the work place M6,M7,M8

as well as the relation with emotion.

Module Content Total % of Blooms Remarks
Hours Questions Level (if any)
1 Introduction & 6 8 1,2
meaning of
Emotions
2 Identifying 6 8 1,2
emotions
3 Managing 10 12 1,2
emotions
4 Managing 10 20
emotions by
shifting how
employees think
5 Identifying 6 10 3,45
others emotions
&its
management
techniques
6 Critical Thinking | 10 20 1,23
7 Argument 8 10 3,4
Reconstruction
Process
8 Relationship 4 12 5,6
between
emotions &
critical thinking.
60 100




Detailed Syllabus:

MODULE 1:

Introduction & meaning of Emotions: Why emotions matters — Decision making, Relationship,
Physical and mental health. Analyzing Strong emotions and negative emotions.

MODULE 2:
Identifying emotions — Social & Emotional Learning. Mood Meter analysis. Differences in
emotions and your feelings

MODULE 3:
Managing emotions with action strategies — Reflection, Making sense, Effect of Stressed. Helpful
& Unhelpful action strategies. Use of thought strategies

MODULE 4:
Managing emotions by shifting how employees think — Reading feelings as an emotion scientist.
Observe their Mood Meter, Repeated patterns and Themes. Learn their stories.

MODULE 5:
Identifying others emotions &its management techniques- co regulation, reflections, Moments
of activation, five step guide, Brainstorm and strategize, closing down conversation

MODULE 6 :
Critical Thinking — meaning, Importance in the work place, Arguments — Meaning, why it matters,
Marker, Standard form, Evaluation & close analysis

MODULE 7:
Argument Reconstruction Process —Deductive arguments - Validity& Soundness, Fill in gaps,
conclusion.

MODULE 8:
Relationship between emotions & critical thinking. Do Critical thinking emotionless? Conclusion.

Suggested Reading:
1. EMOTIONS IN THE WORK PLACE, ROBERT G. LORD, RIVHARD J. KLIMOSKI, RUTH KANFER,

A publication of the society for industrial & Organizational Psychology.
2. CRITICAL THINKING, TOM CHATFIELD, SAGE.




Course Name: Enhancing Linguistic Competence & Developing Literary Skills
Course Code: GE1B-09

Mode: Offline/Blended Credits: 6
Course Objective: The course is designed to provide a deep insight into the various vistas of
English Language and develop the literary aptitude to face the world with confidante.Apart from
the conventional grammar lessons; the selected pieces from the domain of literature will
enhance the depth of the students in the subject. The prose and novel sections will enable them
to think beyond the books. However, the poems will make the individuals take a flight of fantasy.
The classic blend of language and literature is certainly a boon for the aspiring candidates. This is
really a unique approach towards the new world of humanities and will hopefully be accepted
and embraced by all and sundry.

S.No. | Course Outcome Mapped Modules

1 Understand the structure and function of Grammar. M1& M;

2 Understand the approach towards dealing the topics M2& Mg
of variety and beyond.

3 Understand and develop a strong passion for the Ms& Mg
literary pieces.

4 Understand the technical device of Literary Skills Ma& M3
Comprising Rhetoric &Prosody.

5 Understand and apply the basic linguistic skills M1& Ms
pertaining to the domains of grooming viz (speaking,
listening, reading)

Module Content Total % of Blooms Remarks
No. Hours Questions (if applicable)
M1 Introduction to 10 15 1
Grammar and
application.
M Writing skills of variety. | 10 20 1,2
M3 Selected pieces from 15 30 2,3
prose, poetry & novel.
Ma Literary devices 15 20 3,4
(Rhetoric Prosody)
Ms Oral linguistic 10 15 1,5
competence & the
subsequent
development for
interview.
- - 60 100

Detailed Syllabus

Module 1: Introduction to Grammar and application: The phrases& clauses, Noun case, Noun
Gender, Verbs of incomplete predication, Mood, Tense, Analysis of sentences (Compound only),
Synthesis of Sentences, Idioms, Punctuations.

Module 2: Writing skills of variety: Essay (Descriptive, Reflective, and Analytical), Story, Short
Poems, Letters (Professional approach), Autobiographies, Précis, and Dialogue.




Module 3: Selected pieces from Prose, Poetry & Novel.
Novel: Far From the Madding Crowd — Thomas Hardly.
Prose: Category- Short Stories.

(a) Fly - Katherine Mansfield

(b) The Kite - Somerset Maugham.
(c) The Hungry Stone - Rabindranath Tagore.

Poetry:
(a) To Daffodils - Robert Herrick.

(b) A Musical Instrument - Elizabeth Barrett Browning.
(c) My Last Duchess - Robert Browning.

Module 4: Practicing Rhetoric (Figures of Speech: Simile, Metaphor, Pun, Onomatopoeia,
Alliteration, Assonance, Imaginary, Litotes, Synecdoche, Personification, Epigram, Transferred
Epithet, Climax, Anticlimax) and Prosody (Scansion of selected passages from poetry).

Module 5: Developing the concepts of listening, speaking, and reading. Tactics to face the
interview challenges, composing the latest trend of CV and application. Motivational and mock
sessions).

Suggested Readings:

1. High School Grammar & Composition; Wren & Martin. S Chand & Company LTD

2. Principles Of English(Rhetoric &Prosody), M.Chakroborti- The World Press Private LTD
3. College Essays (D N Ghosh)- Calcutta Book Publishers

4. Personality Development & Soft Skills; Barun & Mitra — Oxford Higher Education.




COURSE NAME- EVOLVING POLICIES AND STRATEGIES FOR HEALTHCARE

Course Code: GE1B-10
MODE — OFFLINE/BLENDED
CREDITS: 6

COURSE OBJECTIVE:-

The Course Is Designed To Provide Basic Knowledge About Public Health And Its Uses. The Students Will
Be Able To Use This Information To Provide Effective Healthcare To The Community. Through These
Information Students Can Aware Community People About Various Method Of Prolonging Life.

SL COURSE OUTCOME MAPPED MODULES
1 understand public health M1,M4
2 Understand Epidemiology M2,M5
3 Understand health need assessment M3,M1
4 Identify behaviour and behaviour change M4,M1
5 Understanding the concept of disease M5,M2
6 Identify uses of vaccines M5,M6
MODULE CONTENT TOTAL HRS % OF | BLOOMS REMARKS
NUMBER QUESTIONS LEVEL
M1 An introduction to | 10 20 1,2,3
public health
M2 Epidemiology 10 10 1,2,3
M3 Define health need | 10 20 1,2
assessment
M4 An introduction to | 10 20 1,2
behaviour and
behaviour change
M5 Introduction to | 10 20 1,2,3
disease
M6 An introduction to | 10 20 1,2
vaccines
60 100

Detailed syllabus:

Module 1:- An introduction to public health- definition, importance, history of public health-origins and
genesis, uses of public health in modern era, challenges of public health, determinants of health,
indicators of health. Right to health

Module 2: Epidemiology- definition, importance. Screening- definition, epidemiological perspective of
screening, surveillance- definition , importance, uses of surveillance in public health, types of surveillance,
power and politics:-Sources of power and types of authority in public health practice.

Module3 Define health need assessment, importance of health need assessment, uses of health need
assessment, define community participation, the public health intelligence cycle, what is health care
evaluation, types of evaluation, steps involved in evaluation. Public health analysis- basic concept




Module 4:- An introduction to behaviour and behaviour change, importance of behaviour in public health,
social norms and the influence of culture and relation with public health,Social Cognitive Theory, Theory
of Planned Behaviour

Module 5:- Introduction to disease- definition, types, epidemiology of disease,Vectors, pathogens and
microbiology, communicable and non-communicabledisease- definition, concept, pandemic, epidemic
and endemic- concept, The terminology of infection,Dynamics and control of infectious diseases,
Pathogens and disease,Notification of infectious disease.

Module 6:-An introduction to vaccines, Vaccine preventable disease,outbreak scenario: Introduction,
Defining and detecting outbreaks, impact of vaccine on public health, national health programmes (NACP,
Family planning programme, RCH 1), policies and strategies to healthcare( NHP-2017,national population

policy)

SUGGESTED READING:

1. Park’s Textbook of Preventive and Social Medicineby K. ParkPublisher: BanarsidasBhanot Publishers
2. Principles and Practice of Community Medicine BY Asma Rahim, Jaypee Brothers Medical Pub (P)
Ltd (Publisher)




Course Name: Heritage Protection, Tour Guide & Developing Personality
Course Code: GE1B-11

Mode- Offline/Blended Credits: 6

Course Objective: The course is designedto train students in various guiding skills and is useful
for those who may like to join tour operation or interested to perform independent guiding
work And protecting the world heritage sites for future reference & study

Sl Course Outcome Mapped modules
1 Concept of indian culture,values their importance & M1,
evolution,definition of heritage,different heritage
sites & zones by UNESCO,
2 Objectives, strategies & conservation laws of M2,

protection for heritage sites in India,heritage
organizations engaged for
protection(UNESCO,ASI,ICOMOS,NGO'S)Market
heritage sites and case study of any destination

3 Meaning, Concepts and Types of Guides: Conceptual | M3
meaning of Tourist Guide, duties and responsibilities,
How guides are appointed in Heritage tours

4 Personality Definition,Personality Factors- external, M4
internal. Effective or winning personality, developing a
Selling a tour personality.Communication skills for
guiding tour

5 Personality grooming, physical fitness, dressing sense,| M5
formal and informal clothing, behaviour with male and
female clients, behaviour in office.

6 Case study of heritage hotels in India and abroad M6
Module | Content Total hours %of questions | Blooms level(if | Remarks (if
number applicable) any)
M1 Introduction to 6 10 1,2
Indian culture
M2 Heritage sites 12 20 2,3
preservation
M3 Concept of heritage | 12 15 2,3
guide & tours
M4 Introduction to 6 15 1,2
personality
M5 Grooming and 12 20 2,3
personal hygiene
M6 Case study of 12 20 3,4
Heritage hotel
60 100




Module 1

Concept of Indian culture, cultural importance and evolution of Indian culture, historical
evidence, definition of heritage, various heritage property and zones by UNESCO their
history

Module 2

Objective & strategies of Indian Heritage sites, their conservation laws, heritage
organizations engaged in protection Suchas-UNESCO, ASI, ICOMOS, NGO's, how to market
heritage tourism case study of any of the heritage site

Module 3
Concepts of tour guide, meaning, types, their duties and responsibilities, guiding techniques
for heritage tour and how guides are appointed in heritage sites

Module4d

Define personality, factors affecting personality-internal & external factors, effective or
winning personality, selling a tour personality development, communication skills to
enhance personality

Module5
How to groom personality of a tour guide, physical fitness, dressing sense, formal &
informal clothing, how to deal male & female clients, behavior in office

Module6
Case study of different heritage hotels and properties in India and abroad.

Suggested Books:

1. Goddy B. & Parkinl., Urban Interpretation: Vol. I, Issues and settings; Vol. Il Techniques
and Opportunities, Working Papers, School of Planning, Oxford Polytechnic, 1991.

2. Pond K. L., The professional Guide: Dynamic of Tour Guiding, Van Nostrand Reinhold,
New York, 1993.

3. Trade wings manual for Personality Development

4. UNESCO-IUCN (1992) Eds. Master works of Man and Nature, Pantoga, Australia.



COURSE NAME: MEDICAL ETHICS, LAW AND ETIQUETTE

Course Code: GE1B-12
Mode: Offline/Blended
Credit: 6

COURSE OBJECTIVES: This course is designed to provide students the key
concepts in healthcare ethics and its core principles. The use and application of this
information can help students learn about various medical law and ethical issues in

this emerging field.
relationships that govern healthcare system.

The students will learn the fundamentals of ethical

Sl Course Outcome Mapped modules
No:
1 Understanding the concept Of Medical M1
Profession
2 Understanding Essential elements of Contract | M2
3 Understanding Legal Aspects of the Various M3
Act
4 Understanding the theory of Euthanasia and its | M4
legality in India
Module | Content Total | % of Blooms
Number Hours | questions | Level
M1 Concepts of medical profession, its ethical |9 20 12
Values and principles
M2 General law of Contract, patient protection |17 20 12
, Contact tracing for Covid 19 Patients
M3 Legal aspects of Organ Transplantation, 18 40 I23
MTP,1971, Drugs And Cosmetics Act, PNDT,
1994
M4 Euthanasia: ethical issues involved, 16 20 1,2
Informed consent and Debate for and
against Euthanasia
60 100




Detailed Syllabus

M1: Concept of medical profession

Definition of hospital, ethics, law and ethics difference, Hippocratic Oath, Geneva
Declaration, managing violence at the workplace, ethical principles of Autonomy,
Justice, Beneficence, Non Maleficence, Fidelity and Confidentiality.

M2: Essential elements of contract- offer, acceptance, legality, free consent,
enforceability, competency, not void contract. HIPAA Law application in hospitals,
patient security and violation, doctor-patient relationship and medical malpractice.

M3: Learning about legal aspects of Organ Transplant, 1994, Medical Termination
Act,1971, Pre natal and Diagnostic Technique Act, 1994 ,Drugs and cosmetics act,
1940 and Indian Medical Degree Act,1956

M4: Euthanasia- definition, types, legality in India, comparative study with assisted
suicide, Types of medical consent, basic aspects of consent.

Suggestive Reading:
1. Medical Ethics and Law- A Curriculum for 215" Century. 13™ Edition
Author-Wilkinson, Jonathan and Julian
2. Textbook of Medical Ethics by Enrich H. Loewy
3. Medical Law and Ethics In India. Author- Sandeepa Bhat
Websites: www.Ncbi.nlm.nih.gov
www.slideshare.net
www.wikipedia.org




Course Name: Professional Content Writing and Managing

Course Code: GE1B-13
Mode: Blended/Offline Credits: 6

Course Objective: Writing for the web is the need of this era. Content is the king and

managing content is the utmost important job today. This course is designed to be the
perfect balance in understanding the targeted audience as well as generating content in
accordance with the projected customer.

S| Course Outcome Mapped modules
1. Understanding Audience M1
2. How to manage the content M2
3. Understand Content reach M2,M3
4. Understand Content impact M3,M4
5. Understand how to create a project M5
6. Understand to write for fiction/ non M5,M6
fiction(product)
7. Understand to write for film M7
8. Understanding the story M7,M8
9. Understanding the dialogue M9
Module Content Total Hour % of question  |Blooms level Remark in any
number
1. Understanding 8 10 1,2
Audience
2. Managing the 8 10 2,3
content
3. Content strategy : (8 10 3
Reach expansion
4. Content impact 8 10 3
5. Final exercise: 4 10 4
Creating a demo
6. \Writing for 6 5 4
fiction/non
fiction(product)
7. \Writing for film 4 10 4
8. How to create a 4 10 3
story
9. The art of 4 10 3
dialogue writing
10. Final project 6 15 4
60 100




Detailed Syllabus:

Module 1: Understanding Audience: Introduction of audience, nature of audience, Audience and brand,
Types of audience, experience with brand, how to launch a brand in different demography, Voice your
experience.

Module 2: Managing the content: What is the platform to choose, concept of design, choosing of media
vehicle, Social media as a platform, Mobile media, managing content and IP

Module 3: Content strategy: Reach expansion: Understanding trend , emerging trend and its impact, what is
strategy and how to apply in content, identifying the resource of your organization and using the resource
utmost, trend in social media,

Module 4: Content impact: The impact of visualisation, role of visual in story, Text and typography,
understanding photography, Community: concept and culture, social strategy, Definition of measurement,
types of measurement, Measuring the content, Content metrics

Module 5: Project

Module6: Writing for fiction/non- fiction (product): What to write and how. What is the story to pick,
Understanding the need of audience, concept of product, imagining of scene

Module 7: Writing for film: plotting a theme, creating a fiction, Imagining of scene, How to tell a story,
judging a story

Module 8: How to create a story: How to tell a story, judging a story
Module 9: The art of dialogue writing: How to write dialogue; Impact, reach and limitation of dialogue

Module 10: create a story

Suggestive reading:

1. Understanding Audiences: Theory and Method:Andy Ruddock

2. Media Audience Research: A Guide for Professionals: Graham Mytton, Peter Diem, Piet Hein
van Dam

3. Content Strategy for the Web:Kristina Halvorson

4. The Content Strategy Toolkit: Methods, Guidelines, and Template for Getting the Content
Right:Meghan Casey

5. Letting Go of the Words: Writing Web Content that Works: Janice Redish

6. Writing Short Films: Structure and Content for Screenwriters:Linda J. Cowgill



Course Name: Understanding Tourist Behavior and Segmentation of Market

Course Code: GE1B-14
Mode- Blended/Offline Credit: 6

Course Objective: The course is designed to train students in various psychology and behavior of
tourists useful for those who may like to join tourism industry or interested to perform independently
for future reference & study.

Sl Course Outcome Mapped modules
1 Introduction to human psychology, relationship M1,
between psychology and tourism
2 Need and wants of different types of tourist, M2,
behavioral approaches of tourist and selection of
destination
3 Market research and segmentation,understands M3
pricing and tourist behavior
4 Importance of tourist segmentation & tourist M4
psychology, different segment in the tourism industry
5 Selection process of different package tours and supply| M5
management
6 Impacts of tourist behavior in tourism industry and M6
future market,effects of digitalisation for segmenting
market
Module Content Total hours | %of Blooms levels(if | Remarks (if
number guestions | applicable) any)
M1 Introduction | 6 20 1,2
to
psychology
M2 Behavioural |12 15 1,2
approach to
select
destination
M3 Market 12 15 2,3
research,
pricing
introduction
M4 Introduction | 6 20 2,3
to tourist
psychology
M5 Supply 12 10 3,4
management
in tourism
M6 Digitalisation | 12 20 3,4
in future
market
60 100




Module 1
Introduction of human psychology, concept, relationship between psychology and
tourism

Module 2
Need of tourist, their approaches towards selection of destination, behaviour to select
destination

Module 3
Marketing approaches, pricing techniques, understanding pricing & selection process

Module 4
Importance of tourist segmentation & tourist psychology, different segment in the
tourism industry,Concept Of segment

Module 5
Supply chain management in tourism,concept,importance Of package selection in tourism

Module 6
Impacts of tourist behavior, digital effect in tourism, future business with digitalisation

Suggested books:

Kotler,Philip: Marketing Management & Hospitality and Tourism Marketing

Sinha, P.C: Tourismmarketing

Vearne, MorrissonAlison: Hospitalitymarketing

Kotler, PhilipandArmstrongPhilip, PrincipleofMarketing, 1999, Prentice-Halllndia, 1999
AssaelH. Consumer Behavior and Marketing Action (2" edn.1985) kent, Boston.
Crough, MarketingResearchforManagers.

SinghRaghubir, MarketingandConsumerBehaviour.

Patel, S.G., ModernMarketResearch,Himalaya Publishing.




Course Name: Career Strategy
Course Code: GE1B-15

Mode-Offline/Blended Credits: 6

Course Objectives: This course will help to build, develop and hone the essential skills

needed to improve employability and advancement in today’s dynamic workforce.
Each topic will help to understand the essential elements of Project Management and
Team Leadership, knowledge and personal and professional awareness, organization
and commitment, finance and accounting concepts to drive organization's growth,
handle more tasks, meet more deadlines, take on more responsibilities, and adapt to
more changes. Help to learn to articulate thoughts in a clear and concise manner that
will allow ideas to be better understood how empowerment, power, and authority
affect the negotiation process and outcome. This course will help to understand the
basic concepts and theories of management, exploring the manager's operational
role in all types of organizations. Help to gain insight of manager's responsibility in
planning, organizing, leading, staffing and controlling within the workplace. Assessing
problems accurately, evaluating alternative solutions, and anticipating likely risks.
Learn how to use analysis, synthesis, and positive inquiry to address individual and
organizational problems. Help to understand of key entrepreneurial characteristics

and competencies solutions, applying the methods and techniques.

Sl

CO1 |Understanding the essential elements of Project Management and Team M1

Leadership, knowledge and personal and professional awareness,
organization and commitment,

CO2 |Understanding of finance and accounting concepts to drive your M2

organization's growth, handle more tasks, meet more deadlines, take on
more responsibilities, and adapt to more changes.

CO3 |Learn to articulate thoughts in a clear and concise manner that will allow|M3

ideas to be better understood how empowerment, power, and authority
affect the negotiation process and outcome.

CO4 |Understanding of the basic concepts and theories of management, M4

exploring the manager's operational role in all types of organizations.
Gain insight into the manager's responsibility in planning, organizing,
leading, staffing and controlling within the workplace.

CO5 |Assessing problems accurately, evaluating alternative solutions, and M5

anticipating likely risks. Learn how to use analysis, synthesis, and positive
inquiry to address individual and organizational problems

CO6 |Understanding of key entrepreneurial characteristics and competencies M6

solutions, applying the methods and techniques.

Course Outcome Mapped modules




Module Content

Total | %ageof Blooms Remarks
Hours questions Level (Ifany)
(if applicable)

Module 1 | Introduction to project management and 12 10 1,2

organizational leadership.

Module2 | Basic concepts of finance and accounting for | 12 15 2,3

organizational growth.

Module 3 | Basics of organizational negotiation 12 15 2,3
process.
Module 4 | Managerial responsibility for planning, 6 20 2,3
organizing, leading, staffing and controlling.
Module 5 [ldentification of organizational problems. 12 20 3,4
Module 6 | Basics of entrepreneurial activities. 6 20 3,4
60 100

Detailed Syllabus

Module 1

Introduction to essential elements of Project Management. Characteristics and functions of Team
Leadership, organizational knowledge and personal and professional awareness, organization and
commitment,

Module 2

Working knowledge of finance and accounting concepts to drive your organization's growth, how
to handle more tasks, meet more deadlines, take on more responsibilities?Adapting to more
changes.

Module 3
How to articulate thoughts in a clear and concise manner that will allow ideas to be better
understood how empowerment, power, and authority affect the negotiation process and
outcome.

Module 4

Basic concepts and theories of management, exploring the manager's operational role in all types
of organizations. Gain insight into the manager's responsibility in planning, organizing, leading,
staffing and controlling within the workplace.

Module 5
Estimation of problems, evaluating alternative solutions, and anticipating likely risks. Learn how to
use analysis, synthesis, and positive inquiry to address individual and organizational problems

Module 6
Knowledge of key entrepreneurial characteristics and competencies solutions, applying the

methods and techniques

Suggested Readings

1.

vk wnN

Essentials of Organizational Behavior, Stephen P. Robbins, Timothy A. Judge, Pearson

Everyday Project Management, Barnes & Noble, Indiebound

The Business Owner’s Guide to Financial Freedom, Mark J. Kohler, Amazon
Finance for Non-Finance People, SandeepGoel, Routledge India

The entrepreneur’s book, Neil Francis, LID Publishing




Course Name: The Science Of well

Course Code: GE1B-16

Mode: Offline/ Blended

Credit: 6

Course Objective: Through this course you will engage in a series of challenges & it will help your
Thought process as well as your happiness &build more productivity your personality.

SL. COURSE OUTCOME MAPPED MODULE
NO.
1 Understanding about human beings, their challenges and M1
how they overcome the challenges
2 Understanding about the thought process of the person and M2
how they implement in their daily life
3 Understanding about the person’s personality behavior an M1, M3
their implementation
4 Understanding about human memorization capacity and M4
their intelligence power to solve the daily life problems
Content Total hours % of questions Blooms
Module Level
1 Introduction of Well Being; 10 30 2
Classification; Application;
Challenges and over come.
2 Define Thought: types; process 20 15 2
Implementation in daily life basis
3 Personality: Define; Types; 10 15 2,3
Theories; Test; Implementation
and Application
4 Memory and Intelligence: 20 40 3
definition ; type; Theories and
importance
60 100

Detailed Syllabus:

Module 1: Definition and classification of well being classification and it’s overcome
Module 2: Thinking: definition; different types; different process; implementation and application

Module 3: Personality: definition nature scope; types; trait and type theory; different tests;

importance and application

Module 4: Memory: Definition Types; memorization process; Test Intelligence: Definition; types; two
factor theory; 1.Q test; Emotional intelligence.

Suggested Reading book:

1. Influence; Science and practice Robert B.
2. Man's Search for Meaning: Viktor Frankl

3. Thinking Fast and Slow Daniel Kahneman
4. Introduction to Psychology: Morgan & King
5. Educational Psychology: S.S Chauhan.




Subject: Creative Writing

Course Code: GE1B-17

Duration: 60 Hrs Maximum Marks: 100
Teaching Scheme Examination Scheme
Theory: 5 End Semester Exam: 70

Tutorial:1

Attendance: 5

Practical:0

Continuous Assessment: 25

Credit:6 Practical Sessional internal continuous evaluation: NA
Practical Sessional external examination: NA

Aim:

Sl. No.

1. Revealing insightful ways in which complex socio-historical (or other, such as aesthetic)
contexts and assumptions inform the production, distribution, and/or reception of object of
study.

2. Locating and selecting verified, reputable sources to create insightful analysis or synthesis.

3. Utilizing a language that skillfully communicates with clarity and fluency.

4.

Objective: The course opens up creative space for students of diverse academic backgrounds: Literary
Studies, Science, Technology, Design, Social Studies, Architecture and so on.

Sl. No.

1. To apply critical and theoretical approaches to the reading and analysis of literary texts in
multiple genres.

2. Become capable of producing poems or literary non-fictional pieces that are original and
engaging.

3. To articulate an awareness of the relationship between the individual works and
conventional literary work.

4, To identify, analyze, interpret and describe critical ideas, themes, values that consist of
literary texts and perceive the ways to evaluate how ideas, themes and values create an
impact on societies, both in the past and present.

Pre-Requisite:
Sl. No.
1. Introductory Reading and Writing/Composition Courses
Contents 6 Hrs./week




Chapter

Name of the Topic

Hours

Marks

01

Creative Writing

e Imaginative writing vs. technical /
academic / other forms of writing

e Sensory experience

e Language
-(Imagery, Figures of speech , Diction)

e Sample works of well-known local
and foreign writers

12

15

02

Reading and Writing Poetry

e Elements of the genre
e Essential elements -Theme, Tone
e Elements for specific forms

-Conventional forms - exemplar: short Tagalog poems like tanaga
and diona; haiku; sonnet

-rhyme and meter

-metaphor
e Freeverse

-the line and line break
-enjambments

-metaphor
e Other experimental texts

-typography
-genre-crossing texts (e.g.
prose poem, performance poetry,

etc.)

14

15

03

Reading and Writing Fiction
e Elements of the genre
-Character
-Point of View
-1st-person POV (major,
minor, or bystander
- 2nd-person POV

- 3rd-person POV (objective,

limited omniscient, omniscient)

e Plot (linear, modular/episodic, traditional parts:
exposition,rising  action, climax, falling  action,
resolution/denouement)

e Irony

12

15




-verbal
-situational

- dramatic
-moral/lesson
-dramatic premise

-insight
e Techniques and literary devices

-Mood/tone
-Foreshadowing
- Symbolism and motif

- Modelling from well-known local and foreign short story writers
in arange of modes

04 Reading and Writing Drama (one-act) 12 15
e Elements of the genre
-Character
-Setting
-Plot
-Dialogue
e Techniques and literary devices
- Intertextuality
- Conceptualization of modality
- Modelling from well-known local and foreign
playwrights
05 The creative work in literary and /or socio political context 6 10
Sub Total: 56 70
Internal Assessment Examination & Preparation of Semester 4 30
Examination
Total: 60 100
Assignments:
Based on the curriculum as covered by subject teacher.
List of Books
Text Books:
Name of Author Title of the Book Edition/ISSN/ISBN Name of the Publisher

Dorothea Brande and

Tarcher Perigee




Dorothea Thompson
Brande

Becoming a Writer

John C Gardner

W. W. Norton & Co.

Stephen King

978-1444723250

Reference Books:

Betsy Lerner

978-1594484834

Riverhead Books

Angie Thomas

Paperback

End Semester Examination Scheme.

Maximum Marks-70.

Time allotted-3hrs.

Group Unit Objective Questions Subjective Questions
(MCQ only with the
correct answer)
No of Total No of To Marks per | Total Marks
question | Marks question | answer question
to be set to be set
A 1to11 10 10
B 1to11 5 3 5 60
C 1to11 5 3 15

e Only multiple choice type question (MCQ) with one correct answer are to be set in the objective

part.

e Specific instruction to the students to maintain the order in answering objective questions should
be given on top of the question paper.

Examination Scheme for end semester examination:

Group Chapter Marks of each Question to be Question to be
question set answered

A All 1 10 10

B All 5 5 3

C All 15 5 3




|Subject: Leadership

Course Code: GE1B-18

Duration: 60 Hrs Maximum Marks: 100

Teaching Scheme Examination Scheme

Theory: 5 End Semester Exam: 70

Tutorial:1 Attendance: 5

Practical:0 Continuous Assessment: 25

Credit:6 Practical Sessional internal continuous evaluation: NA
Practical Sessional external examination: NA

Aim:
Sl. No.
1. To Raise one’s own self-awareness
2. To Gain self-confidence for a better leadership
3. To Develop relational skills, self-knowledge and self-awareness

Objective:Throughout the course, students will be expected to discover a new approach to leadership

based on trust and sense.
Sl. No.
1. To discover a new approach to leadership based on trust and sense.
2. To develop greater self-awareness by developing a leadership self-portrait and going
through fun activities to increase your empathy and communication.
Pre-Requisite:
Sl. No. Basic Knowledge of English Communication
Contents 6 Hrs./week
Chapte | Name of the Topic Hours | Marks
r
Understanding Leadership
01 Defining Leadership; Global Leadership Attributes; Practicing | 8 10
Leadership.
Recognizing Your Traits
02 Historical Leaders; What Traits Do These Leaders Display? 6 10
Leadership Studies: What Traits Do Effective Leaders
Exhibit?
03 Engaging People’s Strength 10 10




Explore how strengths can make one a better leader.
Understand the concept of strength; Describe the historical
background of strengths-based leadership. Examine how to
identify strengths; Review measures used to assess strengths;

Examine strengths-based leadership in practice.

04

Attending to Tasks and Relationships
Task and Relationship Styles Explained; Task and Relationship
Styles in Practice

05

Developing Leadership Skills

Understanding administrative skills and their use in practice.
Understanding interpersonal skills and their use in practice.
Understanding conceptual skills and their use in practice

10

06

Creating a Vision

Understand the characteristics of a vision. Examine the
process of vision articulation; Discuss vision implementation;
Focus on how to develop a workable vision for different

contexts

07

Addressing Ethics in Leadership

Ethical Leadership is about the following: the Character of the
Leader, Action of the Leader, Goals of Leader, Honesty of the

Leader, Power of the Leader, Value of Leader

08

Overcoming Obstacles

Discuss the concept of obstacles in the workplace. Discuss
obstacles in practice. Highlight seven major obstacles derived
from path-goal theory of motivation. Describe each obstacle

and the various ways leaders can respond to these obstacles

10

Sub Total:

56

70

Internal Assessment Examination & Preparation of Semester
Examination

30

Total:

60

100

Assignments:

Based on the curriculum as covered by subject teacher.

List of Books

Text Books:

Name of Author Title of the Book Edition/ISSN/ISBN Name of the Publisher




James Kouzes& Barry | The Leadership

Posner Challenge: How to
Make Extraordinary
Things Happen in
Organizations

Northouse, P. G

Introduction to
Leadership: Concepts
and Practice (3rd ed.)

Reference Books:

John Wooden & Steve
Jamison

Wooden on Leadership

End Semester Examination Scheme. Maximum Marks-70. Time allotted-3hrs.
Group Unit Objective Questions Subjective Questions
(MCQ only with the
correct answer)
No of Total No of To Marks per | Total Marks
question | Marks question | answer question
to be set to be set
A 1to11 10 10
B 1to 11 5 3 5 60
C 1to11 5 3 15

e Only multiple choice type question (MCQ) with one correct answer are to be set in the objective

part.

e Specific instruction to the students to maintain the order in answering objective questions
should be given on top of the question paper.

Examination Scheme for end semester examination:

Group Chapter Marks of each Question to be Question to be
question set answered

A All 1 10 10

B All 5 5 3

C All 15 5 3




Subject: Professional Communication

Course Code: GE1B-19
Duration: 60 Hrs Maximum Marks: 100
Teaching Scheme Examination Scheme
Theory: 5 End Semester Exam: 70
Tutorial:1 Attendance: 5
Practical:0 Continuous Assessment: 25
Credit:6 Practical Sessional internal continuous evaluation: NA
Practical Sessional external examination: NA
Aim:
SI. No.
1. The aim of this course is to communicate more effectively at work

2.

The objective of this course is to to improve your communication skills, and the most

successful strategies for using them to your advantage.

Objective: Throughout the course, students will be able to understand what others want,
respond strategically to their wants and needs, craft convincing and clear messages, and develop
the critical communication skills you need to get ahead in business and in life.

Sl. No.
1. This course helps to how to develop trust, the best method of communication for
negotiation, and how to apologize
2. This course will help to write and speak in English in both social and professional

interactions, and learn terminology.

Pre-Requisite:

SI. No.

1.

Basic Knowledge of English Communication

Contents

6 Hrs./week

Chapte
r

Name of the Topic

Hours

Marks

01

Introduction to Soft Skills- Hard skills & soft skills - employability
and career Skills—Grooming as a professional with values—Time
Management—General awareness of Current Affairs

13

14

02

Self-Introduction-organizing the material - Introducing oneself to
the audience - introducing the topic - answering questions -
individual presentation practice-— presenting the visuals
effectively - 5 minute presentation

13

14

03

Introduction to Group Discussion— Participating in group
discussions - understanding group dynamics - brainstorming the
topic -- questioning and clarifying -GD strategies- activities to
improve GD skills

13

14

04.

Interview etiquette - dress code - body language - attending
job interviews- telephone/skype interview -one to one

interview &panel interview - FAQs related to job interviews

13

14

05.

Recognizing differences between groups and teams- managing
time-managing stress- networking professionally- respecting
social protocols-understanding career management-

developing a long-term career plan-making career changes

14

Sub Total:

70

Internal Assessment Examination & Preparation of Semester
Examination

30

Total:

60

100




Assignments:

Based on the curriculum as covered by subject teacher.

List of Books

Text Books:

Name of Author Title of the Book Edition/ISSN/ISBN Name of the
Publisher

A. K. Jain and A. M. | Professional Eighth Revised Edition | Schand

Sheikh

Communication Skills

Meenakshi Raman
and Sangeetha
Sharma

Technical
Communication:
Principles and Practice

2nd Edition, Oxford
University Press,

Reference Books:

Raman Sharma Technical Oxford Publication
Communications
End Semester Examination Scheme. Maximum Marks-70. Time allotted-
3hrs.
Group Unit Objective Questions Subjective Questions
(MCQ only with the
correct answer)
No of Total No of To Marks per | Total
question | Marks question | answer question | Marks
to be set to be set
A 1to3 10 10
B 1to3 5 3 5 70
C 1to3 5 3 15

o Only multiple choice type question (MCQ) with one correct answer are to be set in the

objective part.

e Specific instruction to the students to maintain the order in answering objective questions
should be given on top of the question paper.

Examination Scheme for end semester examination:

Group Chapter Marks of each Question to be Question to be
question set answered

A All 1 10 10

B All 5 5 3

C All 15 5 3




Subject: E-Learning

Course Code: GE1B-20

Duration: 60 Hours Maximum Marks: 100
Teaching Scheme Examination Scheme
Theory: 5 End Semester Exam: 70
Tutorial: 1 Attendance : 5
Practical: 0 Continuous Assessment: 25
Credit: 6 Practical Sessional internal continuous evaluation: NA
Practical Sessional external examination: NA
Aim:
Sl. No.
1 To understand all elements of E-Learning
2 To make students aware of current situation in various E-Learning platform.
Objective:
Sl. No.
1 To offer students learn through E-Learning.
2 Understand the drivers and enablers of Industry 4.0
3 Understand the opportunities, challenges brought about by digital media.
4 To understand concepts of digital transformation and its application in education.
Pre-Requisite:
Sl. No.
1 Basic knowledge of computer and internet.
2 Should be aware of current situation in various industry vertices.
Contents
Chapte | Name of the Topic Hours | Marks
r
01 Module 1: 9 10
What Is E-Learning?Types of E-Learning, Advantages and
Disadvantages of Asynchronous E-Learning, Elements of an E-
Learning Course
02 Module 2: 8 10
Developing an E-Learning Strategy, The Strategic Plan, Cost-Benefit
Analysis, Generating Support
03 Module 3: 8 10
Managing an E-Learning Project, The Project Management Model
and the ADDIE Model, Define the Project, Plan the
Project,Implement, Monitor, and Adjust the Project, Evaluate the
Project, Budgeting, Resources, Timelines and Development Ratios,
Working With Vendors
04 Module 4: 8 10
Tools of the Trade, Authoring Tools, Element Tools, Assessments,
Audio and Video
05 Module 5: 6 10
The Analysis Phase, Business Analysis, Audience Analysis,
Technology Analysis
06 Module 6: 8 10
The Design Phase: Broad Strategies, E-Learning and Instructional
Design, Developing Objectives, Structuring the Content,
Instructional Strategies, Selecting the Best Format, Special E-
Learning Considerations: Standards and Compliance, Testing and
Assessments
Media, Interface and Navigation , The Design Document




07 Module 7: 5 5

The Development Phase: Writing the Course, Working With
Storyboards, Elements of Storyboards, Storyboard Templates,
Organizing Your Content, Converting Existing Content, The
Development Phase: Putting the Course Together, Rapid
Prototyping, Rapid Development, Paper Review Cycles, Assembling
the Course, On-Screen Review Cycles

08 Module 8: 4 5
The Implementation Phase, Preparing the Audience,Ongoing
Management, The Evaluation Phase Level 1 Evaluation: Learner
Reaction, Level 2 Evaluation: Learning, Levels 3-5 Evaluation:

Impact, Moving Forward, Find Your PathKeep Learning
Sub Total: 56 70
Internal Assessment Examination & Preparation of Semester 4 30
Examination
Total: 60 100
Name of Author Title of the Book Edition/ISSN/ISBN Name of the
Publisher

Diane E-Learning ISBN: 9781562869472 | ATD Press 2015-06-

Elkins&DesiréePinde | Fundamentals 30

r

Reference Books:

Michael W. Allen

Designing Successful e-

ISBN 10: 1118038312

Wiley Professional

Learning ISBN Development (P&T)
13: 9781118038314 5/11/07
Print
ISBN: 9780787982997
End Semester Examination Scheme. Maximum Marks-70. Time allotted-
3hrs.
Group Unit Objective Questions Subjective Questions
(MCQ only with the
correct answer)
No of Total No of To answer | Marks Total
question | Marks question per Marks
to be set to be set question
A 1to8 10 10
B 1to8 5 3 5 70
C 1to8 5 3 15

o Only multiple choice type question (MCQ) with one correct answer are to be set in the

objective part.

e Specific instruction to the students to maintain the order in answering objective questions
should be given on top of the question paper.

Examination Scheme for end semester examination:

Group Chapter Marks of each Question to be Question to be
question set answered

A All 1 10 10

B All 5 5 3

C All 15 5 3




Subject: Model Thinking

Course Code: GE1B-21
Duration: 60 Hours Maximum Marks: 100
Teaching Scheme Examination Scheme
Theory: 5 End Semester Exam: 70
Tutorial: 1 Attendance : 5
Practical: 0 Continuous Assessment: 25
Credit: 6 Practical Sessional internal continuous evaluation: NA
Practical Sessional external examination: NA
Aim:
Sl No.
1 To understand different kind of models
2 To make students aware of critical thinking
Objective:
Sl. No.
1 To be a clearer thinker
2 To understand and use of data
3 To better decide, strategize, and design
4 To be an intelligent citizen of the world
Pre-Requisite:
Sl No.
1 Basic knowledge of computer and internet and data.
Contents
Chapte | Name of the Topic Hours | Marks
r
01 Introduction to Model & Segregation 9 10
Introduction to Different kind of models, data, thinking ability
02 Aggregation & Decision Models 8 10
03 Thinking Electrons: Modelling People & Categorical and | 8 10
Linear Models
Social scientists model. Three different models. The rational actor
approach, behavioural models, and rule based models
04 Tipping Points & Economic Growth 6 10
05 Diversity and Innovation & Markov Processes 8 10
Rugged landscapes and local optima
06 Path Dependence & Networks, Randomness and Random Walks & | 9 10
Colonel Blotto, Prisoners' Dilemma and Collective Action &
Mechanism Design
07 Learning Models: 8 10
Replicator Dynamics & Prediction and the Many Model Thinker
Sub Total: 56 70
Internal Assessment Examination & Preparation of Semester 4 30
Examination
Total: 60 100
Name of Author Title of the Book Edition/ISSN/ISBN Name of the
Publisher
Scott E. Page The Model ISBN10: 0465094627 | Basic Books
Thinker:What You
Need to Know to Make
Data Work for You

Reference Books:




End Semester Examination Scheme.

Maximum Marks-70.

Time allotted-

should be given on top of the question paper.

3hrs.
Group Unit Objective Questions Subjective Questions
(MCQ only with the
correct answer)
No of Total No of To Marks per | Total
question | Marks question | answer question | Marks
to be set to be set
A 1to7 10 10
B 1to7 5 3 5 70
C 1to7 5 3 15
o Only multiple choice type question (MCQ) with one correct answer are to be set in the
objective part.
e Specific instruction to the students to maintain the order in answering objective questions

Examination Scheme for end semester examination:

Group Chapter Marks of each Question to be Question to be
question set answered

A All 1 10 10

B All 5 5 3

C All 15 5 3




Subject: Digital Transformation and Industry 4.0

Course Code: GE1B-22

Duration: 60 Hours Maximum Marks: 100
Teaching Scheme Examination Scheme
Theory: 5 End Semester Exam: 70
Tutorial: 1 Attendance : 5
Practical: 0 Continuous Assessment: 25
Credit: 6 Practical Sessional internal continuous evaluation: NA
Practical Sessional external examination: NA
Aim:
Sl. No.
1 To understand all elements of transformation efforts
2 To make students aware of current situation in various industry vertices.
Objective:
Sl. No.
1 To offer students an introduction to Industry 4.0 (or the Industrial Internet), its
applications in the business world.
2 Understand the drivers and enablers of Industry 4.0
3 Understand the opportunities, challenges brought about by Industry 4.0 and how
organisations and individuals should prepare to reap the benefits
4 To understand concepts of digital transformation and its application.
Pre-Requisite:
Sl. No.
1 Basic knowledge of computer and internet.
2 Should be aware of current situation in various industry vertices.
Contents
Chapte | Name of the Topic Hours | Marks
r
01 9 10
Introduction to Industry 4.0
The Various Industrial Revolutions , Digitalisation and the
Networked Economy , Drivers, Enablers, Compelling Forces and
Challenges for Industry 4.0 , The Journey so far: Developments in
USA, Europe, China and other countries , Comparison of Industry
4.0 Factory and Today's Factory, Trends of Industrial Big Data and
Predictive Analytics for Smart Business Transformation
02 Road to Industry 4.0: 8 10
Internet of Things (IoT) & Industrial Internet of Things (IloT) &
Internet of Services , Smart Manufacturing , Smart Devices and
Products, Smart Logistics, Smart Cities , Predictive Analytics
03 8 10
Related Disciplines, System, Technologies for enabling
Industry 4.0:
Cyberphysical Systems , Robotic Automation and Collaborative
Robots , Support System for Industry 4.0 , Mobile Computing ,
Related Disciplines, Cyber Security
04 Role of data, information, knowledge and collaboration in | 8 10
future organizations :
Resource-based view of a firm , Data as a new resource for
organizations , Harnessing and sharing knowledge in organizations
, Cloud Computing Basics , Cloud Computing and Industry 4.0




05 Business issues in Industry 4.0 : 6 10
Opportunities and Challenges , Future of Works and Skills for
Workers in the Industry 4.0 Era , Strategies for competing in an
Industry 4.0 world
06 Digital Transformation : 8 10
Introduction to Digital Transformation, Digital business
transformation, Causes of disruption and transformation, Digital
transformation myths and realities, Digital Transformation and
customer experience, 4 pillars in customer experience
transformation, Digital transformation in marketing
07 Digital transformation across various industries : 9 10
Retail industry, Government and the public sector, Insurance
industry, Healthcare, Banking: Royal Bank of Scotland case study,
Fintech: Travelex case study, Public Sector: The MET office case
study
Sub Total: 56 70
Internal Assessment Examination & Preparation of Semester 4 30
Examination
Total: 60 100
Name of Author Title of the Book Edition/ISSN/ISBN Name of the
Publisher
Alp Ustundag and Industry 4.0: Managing Springer
EmreCevikcan The Digital
Transformation
Reference Books:
Dominik T. Industry 4.0 for SMEs: Springer
Matt, Vladimir Challenges,
Modrak, Helmut Opportunities and
Zsifkovits Requirements
End Semester Examination Scheme. Maximum Marks-70. Time allotted-
3hrs.
Group Unit Objective Questions Subjective Questions
(MCQ only with the
correct answer)
No of Total No of To Marks per | Total
question | Marks question | answer question | Marks
to be set to be set
A 1to7 10 10
B 1to7 5 3 5 70
C 1to7 5 3 15

o Only multiple choice type question (MCQ) with one correct answer are to be set in the

objective part.

e Specific instruction to the students to maintain the order in answering objective questions
should be given on top of the question paper.

Examination Scheme for end semester examination:

Group Chapter Marks of each Question to be Question to be
question set answered

A All 1 10 10

B All 5 5 3

C All 15 5 3




Paper: Law and Ethics
Code : GE 1B-23
Contacts Hours / Week : 5L+1T

Credits : 6
Module Topic
I General Law of Contract : Essentials of a Contract - Offer and
acceptance - Capacityof Parties - Free Consent - Consideration
and legality of object - Void agreement
- and Contingent Contract

Consumer Protection Act ,1986

W.B Clinical Establishment Act 2000
Legal aspects relating to organ
transplantation, MTP Act, 1971.

ITT Drugs and Cosmetic
Acts,PNDT Act,

Definition of ethics.
Ethical Principles & rules:
core concepts. Law &
ethics-a comparison.

Geneva Declaration

v Law in relation to medical profession-Indian Medical
degree Act 1916,IMC act Consent-Implied and Expressed
Consent, Medical Negligence Helsinki declaration on
medical research, ICMR guidelines of
medical research Euthanasia-ethical framework on decision making
Suggested Readings:

1. Kapoor N.D;2004:MercantileLaw-SultanChand&Sons:NewDelhi(Chapterl-5)
2. Kuchhel,M.c,2003 ,MarcentileLaw;VikasPublishingPrivateLtd.NewDelhi(chapter1-5)
3. Pathak, Legal Aspect of Business, TMH
4. P.L Mallick-Industrial Law-Eastern Book Company-Lucknow.
5. Bio-MedicalWasteManagementHandlingRule1998.
6. Law &Ethics in Nursing &Health Care, Nelson Thrones



Paper: Laws and Ethics in Media in Current Perspective
Code : GE 1B-24

Contacts Hours / Week : 5L+1T

Credits : 6

Objective: In this paper, students will study laws that govern the media industry and also
make them aware about the ethical practices of a media professional.

Course Content

Module Content Teaching Hours

1 e Introduction to Law and Ethics - Definition of Law and 10
Ethics, Differences between law and ethics

e Concepts in Media Ethics - Truth, Accuracy, Objectivity,
Fairness;

e Code of Ethics: AINEC Code of Ethics, PCI code of Ethics,
Code of Ethics in Advertisement

o Ethical issues in Reality TV and Sting Operations

2 e Freedom of the Press 5
e Freedom of Speech and Expression Article 19 (1) (a);
Constitutional Restrictions
e Challenges to freedom of Press

3 e Defamation - Libel and Slander 10
e Sedition, Blasphemy

e Contempt of Court

e Official Secrets Act 1971

e Press Council Act

e IPR and Copyright Act

e Indecent Representation of Women Act

e Young Person's Harmful Publications Act

e Drugs and Magic Remedies Act

e Parliamentary Proceedings (Protection of Publications) Act

4 e Press and Registration of Books Act 10
e Delivery of Books and Newspaper Act
e Indian Telegraph Act, Working Journalist Act

5 e Right to Information Act, Right to Privacy, Cable TV 10
Regulation Act, Prasar Bharti Act, Information Technology
Act, Different Types of Cyber Crime

6 e Intermediary Guidelines and Digital Media Ethics Code, 5
2021

SUGGESTED READING:

Media Law and Ethics by M Neelamalar

Media Ethics: Truth Fairness and Objectivity by ParanjoyGuhathakurata
Justice and Journalist: Debanjan Banerjee



Paper: Overview of Theatre and Folk Media
Paper Code: GE1B-25T
Contact Hours/Week: 4L
Credit: 4
Objective: To understand and study the aspects, characteristics, forms, and perspectives
of theatre and folk media.
Course Content

Module Content Teaching Hours

1 e History and Development of Indian Theatre 10

e Stage Vs Screen: Script, story, cast, and crew.

¢ Natyashastra

e Theatre forms: First Theatre, Proscenium
Theatre, Third Theatre, Street Theatre, Intimate
Theatre, Black Box Theatre.

2 e Poetics by Aristotle 12

e Aesthetics: Concept, Role of aesthetics in theatre

¢ Rasas and Bhavas

e Types of Acting Method

e Project: Review of a play in terms of aesthetics
and poetics elements.

3 e Drama- Definition, and types. 8

e Renowned Theatre Personalities: UtpalDutt, Girish
Karnad, Sombhu Mitra, Badal Sarkar, Habib
Tanveer, Manav Kaul, Ratan Thiyam, Rudraprasad

Sengupta.
e Socio-political-economical aspects of theatre
4 e  Folk Media: Jatra, Pala, Leela, Yakshagana, 10

Tamasha, Nautanki, Puppetry, Chhou.
e Role of folk media in society.

SUGGESTED READINGS:
Technical Theatre for Nontechnical People, Drew Campbell

Stage Management: The Essential Handbook, Gail Pallin
Traditional Folk Media In India : Practice & Relevance, Dr.aghavendra
Mishra



Paper: Overview of Theatre and Folk Media

Paper Code: GE1B-25P

Contact Hours/Week: 2P

Credit: 2

Objective: To understand and study the aspects, characteristics, forms, and perspectives
of theatre and folk media.

Course Content

Module Content Teaching Hours

1 e Stage Management and Design: Role and 10
responsibilities of the stage manager, documenting,
recording, and calling a production.

e Stage Production Planning: Role of director, set,
light, sound, costume, and make-up.

2 ¢ Folk media in the digital age: survival, 10
implementation, and monetisation
e Project: Production of a Folk Theatre

SUGGESTED READINGS:

Technical Theatre for Nontechnical People, Drew Campbell

Stage Management: The Essential Handbook, Gail Pallin

Traditional Folk Media In India : Practice & Relevance, Dr.aghavendra
Mishra



Paper: Hospital Support Services
Paper Code: GE1B-26
Credit: 6

Course Objectives:

To gain an overview of general concepts of a hospital
To demonstrate out patient service concept

To demonstrate in patient service concept

To demonstrate specialty service concept

To demonstrate super specialty service concept

To demonstrate support service concept

N o ke N

To demonstrate utility service concept

Course Outcome (CO):

SLNO Course Mapped Modules

. Outcome

1 Ability to demonstrate the concept of a hospital Module T

2 Ability to demonstrate the concept of outpatient Module IT
service

3 Ability to demonstrate the concept of in patient Module III
service

4 Ability to demonstrate the concept of specialty Module TV
service

5 Ability to demonstrate the concept of super specialty Module V

service

6 Ability o demonstrate the concept of super service Module VI

7 Ability to demonstrate the concept of utility service Module VII

MODULE I: OVERVIEW - GENERAL CONCEPTS OF HOSPITAL [8L]
Disaster management, Hospital operations management, role and decisions,
Difference of hospital operations from other service and manufacturing

organizations.

MODULE II: OUT PATIENT SERVICES [6L]

Overview of the department, day care, accident and emergency services, physical

medicine andrehabilitation, occupational therapy unit, physiotherapy department

MODULE lil: IN PATIENT SERVICES [6L]
Nursing service and ward management - critical care services - ICU, CCU, NICU,
medical services, surgical services, operation theater, nuclear medicine, burn unit,

nursing services and administration



MODULE IV: SPECIALTY SERVICES [8L]
Pediatrics, OBG & GYN, ENT, Ophthalmology, Orthopedic, Psychiatry, Anesthesia, Dental

MODULE V: SUPER-SPECIALTY SERVICES [8L]

Cardiology, Thoracic Surgery, Neurology, Neurosurgery, Nephrology- Dialysis Unit,
Transplantation Services

MODULE VI: SUPPORT SERVICES [12L]

Diagnostic-Radiology & Imaging Services, Hospital Laboratory etc. Blood Bank &
Transfusion, Services, Ambulance Services, Pharmacy, €CSSD, Oxygen Manifold/
Concentrator, Dietary Service, Hospital Laundry and Linen, Medical Social Worker,
Marketing and Public Relations, Finance and Administrative Departments Outsourcing

MODULE VII: UTILITY SERVICES [12L]

Housekeeping, Hospital Engineering and Maintenance, Biomedical Department, Central
Stores and Purchase Department, Medical Records-confidentiality of records,
reception, enquiry, registration and admission, central billing and accounts,

Cafeteria/canteen, Mortuary,

Suggested Readings:

1. Hospital facilities planning & management, 6d Kunders—TMH
2. Principles of Hospital Administration &Planning, BM Shakharkar—JAYPEE
3. Hospital administration, DC Joshi & Mamta Joshi—JAYPEE
4. Essentials for Hospital support services and physical Infrastructure,
Madhuri Sharma— JAYPEE
5. Hospitals and Nursing homes planning, organizations and management, Syed
AminTabish— JAYPEE
ModuleNo. [Content Total %age of Covered [Covered Blooms Level(ifRemarks(if
Hours |questions cO PO applicable) any)
MODULE | GENERAL CONCEPTS 8 15 1 7
MODULEII INPATIENTSERVICES 6 10 2 7
MODULEII OUTPATIENTSERVICES 6 10 3 7
MODULEIV  |SPECIALITYSERVICES 8 10 4 7
MODULEV SUPERSPECIALTY 8 10 5 7
SERVICES
MODULEVI [SUPPORTSERVICES 12 20 7
MODULEVII |UTILITY SERVICES 12 20 7




Course Name: Cinema and Other Arts
Course Code: GE2B-01

Mode: Offline/ Blended

Course Objective:The course is designed to provide a general understanding and appreciation of the
history of world cinema, acclaimed international films, artists, and movements. The students will be
able to gain a multiple cultural perspective based on the underlying theories and principles of cinema

and media.
sl Course Outcome Mapped modules
1 Understand the fundamental components of a Cinema and other | M1, M2, M3, M4, M5, Mé
arts

2 Remember the readings and understand the perspective M1, M2

3 Understand the nuances of modern painting M2, M3

4 Understand the nuances of Indian painting M2, M3, M4

5 Understand and examine the Indian and Western music M1, M2, M5

6 Analyze the music of parallel and commercial Indian cinema M1, M2, M5, M6
Module Content Total %age of | Blooms Level | Remarks (If
Number Hours questions | (if applicable) | any)
Module 1 Pre-Renaissance 10 15 L1, L2
Module 2 Renaissance and Perspective 10 15 LI, L2
Module 3 Modern Painting 08 15 L1, L2 Workshop
Module 4 Indian Painting 08 15 L1, L2 Workshop
Module 5 Fundamentals of music 12 15 L2,L3 Workshop
Module 6 Music and cinema 12 25 L2,L3 Workshop

60 100

Detailed Syllabus:

M1

Visual representations in ancient and medieval India: Ajanta cave
Kangra, Ragmalaetc

Pre-Renaissance: Visual representations in cave paintings, in folk cultures and early
civilizations like Egypt Visual representations in Greece: A breakaway from earlier practices

paintings,Mughal miniature,

M2

Renaissance Art, Development of the idea of perspective; Use of
lucida Selected Readings from John Berger's Ways of Seeing,
Rococo and Mannerism.

Renaissance and Perspective The Renaissance at a Glancefrom The Enquiring Eye - European

camera obscura and camera
Dutch painting; Baroque,

M3

Modern Painting:Impressionism, Expressionism, Surrealism, Cubism




M4

Indian Painting Raja Ravi Verma, Bengal School Contemporary Masters

M5

Fundamentals of music: Tone, note, key, octave, musical scales - diatonic and tempered
scales, chords, melody, harmony, swar and shruti Folk music, forms and structures of Indian
classical music, forms and structures of western classical music; Evolution of musical forms;
Music industry and popular music; Urban folk music, Blues, Jazz, Rock

M6

Music and cinema: Music for Cinema Comparison of the two art forms - music and cinema;
Ray and Ghatak's ideas on structural similarities of music and cinema Analysis of structures of
films to compare with musical forms Musical accompaniment of films - from live musical
accompaniment of silent era to present day. Diagetic and extra-diagetic music Analysis of
music tracks of selected films Electronic Vs acoustic musical accompaniment (Has to be done
as a workshop by a music composer) Item numbers of Bollywood films

Suggested Readings:

1. Andrei Tarkovsky, Sculpting in Time

2. Satyajit Ray, Our Films Their Films

3. RitwikGhatak, Rows and Rows of Fences

4. Penguin Dictionary of Music

5. 5.C Deva, Music of India

6. E.H Gombirch, The Story of Art, Phaidon Publications
7. Hendrik Willen Van Loon, The Arts of Mankind

8. Hugh Honour and John F. Fleming, The Visual Arts: A History. Prentice Hall, 2005. Sylvan Barnet,
A Short Guide to Writing About Art. Prentice Hall, 2007.

9. The Enquiring Eye - European Renaissance Art (National Gallery of Art, Washington)

10.
12.
13.
14.
15.
16.
17.
18.
19.

Herbert Read The Meaning of Art 11. Walter Pater The Renaissance

John Berger, Ways of Seeing

Art Through the Ages by Helen Gardner

Nothing If Not Critical: Selected Essays on Art and Artists

The Story of Painting by Wendy Beckett

Minor: Art Historys History _p2 by Vernon Hyde Minor

Isms: Understanding Art by Stephen Little

The Visual Arts: A History by Hugh Honour

What Are You Looking At: 150 Years of Modern Art in a Nutshell by Will Gompertz

20. Art and Tllusion: A Study in the Psychology of Pictorial Representation by E.H. Gombrich




Mode-

Course Name: Surface & Soft Furnishings Design Development Techniques

Course Code-GE2B-02

Offline/ Blended

Course Objective:The course is designed to provide a conceptual understanding of
interior design of spaces with surface and soft furnishings. The students will be able
to visually express with colour, texture, pattern and material effects for surface
design appropriate to project specifications.

Sl Course Outcome Mapped modules
1 Understand the fundamental interior design aspects of surface and | M1, M2, M6
soft furnishings
2 Understand the fundamentals of textiles and types M1, M2
3 Understand and demonstrate printing techniques M2, M3
4 Understand the apply embroideries M2, M3, M4
5 Understand and examine materials, techniques, and technology M1, M2, M5
6 Apply the surface designs M5, Mé6
Total | %age of | Blooms Level | Remark
Module . .
Content Hour | question | (if s (If
Number .
s s applicable) any)
Module 1 | Textiles and Its Types 08 15 L1, L2
Module Reseqrch soft fur‘nlshmgs and textiles/fabrics 08 15 L1 L2
2 used in the design
g/\odule Printing and its techniques 10 15 L1, L2
ZAodule Embroideries and its types 10 15 L1, L2
Module Exploration of materials, techniques and
5 technologies for the development of surface | 12 15 L2, L3
design
Module . . )
6 Final surface designs and presentation 12 25 L3
60 100

Detailed Syllabus:

Module -1: Textiles and Its Types

+ Introduction to textiles - Indian (kalamkari, matanipachedi, ikkat) and international textiles.
+ Special embellishment techniques: Batik, Tie and dye - lehariya, bandhini ,shibori, sunray and
marbling.

Module - 2: Research soft furnishings and textiles/fabrics used in the design

* Table Linens

* Rugs & Carpets

+ Window dressings (Curtains & Blinds)
* Towels

* Bedding & Bedspreads

* Cushions & Throws




* Lampshades
* Wallpaper

* Tiles

* Flooring

Module -3: Printing and its techniques
* Print application through block printing, Lino printing, Wood cut printing, Lithograph printing
* Print application through screen & block printing (vegetable block and wooden blocks, Appliqué,
quilting, Smocking, honey comb, Fabric painting, Stencil- dabbing and spraying).
* Natural dyeing techniques and explorations.

Module -4: Embroideries and its types
*Basic Hand Embroidery, their technique, variations and applications. Basic running stitch, backstitch,
stem stitch, chain stitch, lazy daisy stitch, buttonhole stitch, featherstitch, herringbone stitch, knot
stitch, satin stitch and cross-stitch.
*Traditional Embroidery- Origin, application &colours. Kantha, Chikan, Kasuti, Zardosi, Kutch and
Mirror work.

Module -5: Exploration of materials, techniques and technologies for the development of surface

design
* Print - Screen, Block, Mono etc.
+ Stenciling

* Fabric Dye (Natural and Azo free)
* Fabric paints
- Fabric and textiles Embellishment

Module -6: Final surface designs and presentation
+ Develop surface designs for a range of applications.

Reference Books:

e The Complete Technology Book on Dyes & Dye Intermediates Paperback - 1 Jan 2003 by NIIR
Board of Consultants & Engineers (Author)

* Biodegradation of Azo Dyes by HaticeAtacagErkurt (Editor) - Publisher: Springer (9 August 2010),
ISBN-10: 3642118917

+ Second Skin: Choosing and Caring for Textiles and Clothing by India Flint Murdoch Books, 2011
ISBN 978-1-74196-720

+ Indigo:The Color that Changed the World by Catherine Legrand Thames & Hudson, 2013 ISBN 978-
0500516607

+ Warp and Weft:

Woven Textiles in Fashion, Art and Interiors by Jessica HemmingsBloomsbury, 2012 - ISBN 978-1-
4081-3444-3

* Quilt National 2013:The Best of Contemporary Quilts by The Dairy Barn Cultural Arts Center

* DragonThreads Extraordinary Textile Arts Books, 2013 - ISBN 978-0-9818860-4-6

+ Surface Design for Fabric: Studio Access Card Printed Access Code - February 15, 2015 by
Kimberly Irwin Publisher: Fairchild Books (February 15, 2015) ISBN-10: 1501395033

Websites
e https://www.houseology.com/masterclass/design-school/chapter-eight-soft-furnishings
https://www.twosistersecotextiles.com/pages/azo-dyes




Course Name: Digital Photography Basics and Beyond
Course Code-GE2B-03

Mode of study: Offline/ Blended
Credits: 6
Course Objectives:

If you love cameras and producing beautiful images, and have an eye for good angles and light,
consider a flexible and creative career in Photography. This course is an ever-blooming field with
numerous job opportunities as well as business opportunities. Various media agencies and news
agencies hire photographers to post on their news channels, newspapers, magazines and websites.
Apart from that, there is a constant demand for aesthetic photographers who can click pictures of
landscapes, wildlife and other such themes.

Module Course Outcome Mapped modules
Module- | Understanding Introduction to Photography (Analogue | M1
1 to Digital)
Module- | Understanding Photographic Composition M1,M2
2
Module- | Understanding Digital Basics & Digital Platform M3
3
Module- | Understanding Digital Capture M3 .M4
4
Module- | Understand Scanning and Image Editing M4,M5
5
Module- | Understanding Digital Retouching & Image Mé6
6 Enhancement
Module- | Understanding Digital Output M6,.M7
7
Total | %age of Blooms Remarks
Module Content Hours | questions Level (if (Tf any)
applicable)
Module-1 Introduction to Photography 3 10 12
(Analogue to Digital)
Module-2 Photographic Composition 15 25 2,3
Module-3 Digital Basics & Digital 5 10 2
Platform
Module-4 Digital Capture 10 10 2,3
Module-5 Scanning and Image Editing 7 10 2
Module-6 Digital Retouching & Image 15 25 12,3
Enhancement
Module-7 Digital Output 5 10 2,3
60 100




Detailed Syllabus

Module
1

1.0 Introduction to Photography (Analogue to Digital)

1.1History of photography

1.2 Learning about the digital revolution

1.3 Exposure fraingle

1.3 Advantages and disadvantages of digital photography over
film photography

1.4 Introduction o camera (Analogue to Digital)

1.5 Elements of photography.

Module
2

2 Photographic Composition

2.1 Principles of Composition

2.2 Rules of Photographic Composition
2.3 Visual perspectives

2.4 Basics of color

Module

3.0 Digital Basics & Digital Platform

3.1 Hardware and System Software - Windows Operating
System

3.2 Representation of digital image: Resolution - Pixel Depth

- PixelAspect Ratio - Dynamic Colour Range - File Size

- Colour Models - Image Compression - File Formats -
Calculating image resolution for outputs.

3.3 Digital image method of storing and processing digital
image:Raster and Vector method

3.4 Image ftransportation through floppy, CD, zip and Internet.

Module
4

4.0 Digital Capture

4.1 Digital Image formation - Image Sensors - Different
Capturing Method: Digital camera - Scanner - Frame
Grabber

4.2 DIGITAL CAMERA: Understanding how digital cameras
work - Digital camera types: Floppy Disc type, Flash Card
type, Hard Disc type - Overview of current digital cameras.

Module
5

5.0 Scanning and Image Editing

5.1 SCANNING: Scanners as input devices- Workingof a
Scanner- Scanning procedure - Scanning resolution.

5.2 IMAGE EDITING: Image editing through image editing
softwares like Adobe Photoshop - Adjustment of
Brightness, Contrast, Tonal and Colour Values -
Experimenting with Level and Curve.




Hwn =

Module 6.0 Digital Retouching & Image Enhancement

6
6.1 Image size - Resolution - Selection tools and techniques -
History - Retouching tools - Layers - Photo mounting
techniques - Incorporation of text into picture.
6.2 Digital Manipulation: Applying selective effects to images
and filters with masks and different digital darkroom effects.
MO:UIC 7.0 Digital Output

7.1 Placing photos in other documents - Using photos on the
web.

7.2 Printers as output devices - Different types of Print,
Proofing, Photo quality printing.

7.3 How can a digital image be printed?

Suggested Readings
https://photographylife.com/photography-basics

Complete Digital Photography by TOM ANG
Photography Master class by Phil Ebiner
The Ultimate Photography Beginners Guide by Maverick Williams




Course name: Study of Performing Arts
Course Code-GE2B-04

Mode: Offline/Blended
Credits: 6
Practical study of performing arts
This paper is basically a miniature version of one of the most popular subjects of our
nation 'Arts and Aesthetics'. People who are interested in dance, music or acting they love
to go through such an experience of hand on training about these performing arts. It is a
relief from their regular theory classes and gives a scope of building creative instincts
that can boost up their usual learning process of any subject. This paper will give the
students-

e Anidea about the different forms of Indian and western dance and acting.

o Different genres of music of our nation and worldwide.

Outcome of this course-
v' The students will have a hand on experience in learning the art forms they are

passionate about.

v' The paper is a study of different art forms that make a human being extremely
creative and it makes a person wise and open minded that will be reflected in
handling different situations in the personal and professional life of the person
who is studying this.

S| | Course outcome Mapped module
no
1 | Building up of a complete idea about various M1
forms of performing arts
2 | Generating idea about the history of the M2

practice of the three forms of art in our nation
and worldwide.

3 | Knowledge about vocal and instrumental music M3
practice and forms in India and worldwide.

4 | Gathering knowledge about different forms of M4
dance in India and worldwide.

5 | Idea about theatre practice in the nation and M5
in other countries worldwide.

6 | Hand on fraining of all types of performing M6

arts.




Detailed syllabus:
Module | Context Total %age of | Blooms Remarks (if
number hours | questions | level (if any)
applicable)
1 Introduction to 10 10 1,2
performing arts.
2 Idea about the origins | 10 10 1.2
of the practice of
different medium of
performing arts.
3 Intense study of Music | 10 20 2,34
4 Intense study of 10 20 2,34
Dance
5 Intense study of 10 20 2,34
Theatre
6 Practical performance |10 20 5
60 100
Module 1
What is the meaning of performing arts?
Module 2
Idea about the origins of the practice of different medium of performing arts
i. Dance
ii. Music
iii.  Theatre
Module 3

Intense study of Music
i Indian and Western music

ii. Different genre of Indian music
iii.  Different genre of Western music

Icons of music: Beethoven, Bach, Mozart, Ravi Shankar, Elvis Presley, The Beatles, John
Denver, Michael Jackson, Pink Floyd
Indian: PanditYashraj, Amzad Ali Khan, A.R.Rahman, R.D barman, Sachindev Barman,
Begum Akhtar
Module 4
Intense study of Dance

i. Indian and Western forms of dance

ii. Icons in the field of dancing

International :Anna Pavlova, Michael
Jackson,FredAstair,MarthaGraham PatrickSwayze, ,CarmenAmaya,Willi Ninja,



Indian: Uday Shankar, Rukmini Devi Arundale, PanditBirjuMaharaj,
KelucharanMahapatra,GuruVipinSign,Shovna Narayan,SonalMansingh,
Balasaraswati,Mrinalini Sarabhai
Module 5
Intense study of Theatre
i. Different types of theatre

ii. Iconic figures in Indian theatre- BadalSarkar, RudraprasadSengupta, UtpalDutta,
RatanThiyam, GirishKarnad, Nasiruddin Shah, ShabanaAzmi, KaushikSen,
BratyaBasu

iii. Iconic figures in theatre worldwide- Lee Strasberg, Constatine Stanislavski,
Laurence Olivier, Bertolt Brecht, Shakespeare, Ibsen.

Module 6
Practical performance
I.  Oneproject on Music

II. oneproject on dance
ITI. One project of theatre

All of these projects will be based on practical performance of different small groups.
List of Experiments:

1. Intense practice of different genres of music
2. Intense practice of different genres of dance
3. Acting Workshops

Suggestive readings:
1. Indian performing arts-Utpal k Banerjee

Universal dance and drama-P. MediniHombal, Luminous books, Varnasi
Sangeetnatak academy journal- sangeetnatak academy, New Delhi.
Dance theare of India-crossing new aesthetics and culture-Neyogi Books

o s wnN

The Viewpoints Book: A Practical Guide to Viewpoints and Composition by Anne
Bogart and Tina Landau

The Empty Space by Peter Brook

History of the Theatre, 10" Edition by Oscar G. Brocket and Franklin J. Hildy
An Actor Prepares by Konstantin Stanislavski

. Changed for Good: A Feminist History of the Broadway Musical by Stacy Wolf
10. The Cambridge Companion to African-American Theatre by Harvey Young, ed.

o N O



Course Name: The Lanquage of Graphic design: Basics and Beyond
Course Code-GE2B-05

Mode of study: Offline/ Blended
Credits: 6
Course Objectives:

The scope of Graphic Design has expanded in recent years and advances in communication
technology have offered a host of new possibilities to the designer. The course aims to
develop analytical skills and critical judgment enabling the student for technological
and/or aesthetic innovations in the subject of Communication Design.

Graphic Design begins with the study of design history, theory and traditional design
skills, then progresses fo current graphic design practices and technology. Graduates are
prepared for a wide range of careers in the industry. The program seeks to develop
designers with strong aesthetic and analytic skills capable of solving real-world
communication design problems, integrating a command of visual language with
imagination, theory and technology.

Module Course Outcome Mapped modules
Module- | Understanding Introduction to Multimedia M1
1
Module- | Understanding Study of Multimedia Computer M1,M2
2
Module- | Understanding Study of Operating System M2,M3
3
Module- | Understanding Basics of Internet M4
4
Module- | Understand Text Component in Multimedia M5
5
Module- | Understanding Image & Graphics component in M6
6 Multimedia
Module- | Understanding Animation M6 M7
7
Total | %age of Blooms Remarks
Module Content Hours ;eg'l'ions Level (if (If any)
q applicable) Y
Module-1 Introduction to Multimedia 3 10 1,2
Module-2 Study of Multimedia Computer | 10 25 1,2,3
Module-3 Study of Operating System 5 10 2
Module-4 Basics of Internet 10 10 2,3
Module-5 Text Component in Multimedia |7 10 2,3
Module-6 Image & Graphics component in | 10 15 1.2




Multimedia

Module-7 Animation 15 20 1,2,3
60 100
Module Topics
Module 1 1.0 Introduction to Multimedia
1.1 What is Multimedia
1.2 Components of Multimedia
1.3 Multimedia product ideas
1.4 Product formats
1.5 Multimedia content
1.6 Multimedia Applications
1.7 Advantages of Multimedia.
Module 2 2.0 Study of Multimedia Computer
2.1 Multimedia Platform & Accessories
2.2 Hardware and system software
2.3 Different configurations of Multimedia Personal Computer.
Module 3 3.0 Study of Operating System
3.1 Introduction to Windows OS: Its different features
3.2 Functions and use
3.3 Management of files and folders.
Module 4 4.0 Basics of Internet
4.1 Internet and its different features
4.2 Hardware and software used for Internet and their purpose
4.3 Concept of E-mail
4.4 Surfing the Website.
Module 5 5.0 Text Component in Multimedia
5.1 Importance of text in Multimedia
5.2 Free Text - Field Text - Considerations for designing Text
5.3 Text Formats - Test Font and Point Sizes
5.4 Character Formats - Scrolling Text
5.5 Special Effects for Text
5.6 Text File Formats
5.7 Hypertext
5.8 Importing & exporting of documents.
Module 6 6.0 Image & Graphics component in Multimedia




6.1 Introduction to Image & Graphics - Understanding kinds of
Graphics - Making still images in multimedia application

6.2 DIGITAL IMAGE: Methods of storing & processing (Raster
method, Vector method) - Factors influencing quality
(Resolution, Pixel depth, Pixel aspect ratio) - Colour

models.

6.3 METHODS OF CAPTURING: Scanner - Digital Camera -
Frame Grabber.

6.4 IMAGE COMPRESSION: Lossy & Non-lossy - Image file formats.
6.5 CONCEPT OF DIGITAL DARKROOM: Working with image
editing softfware like Adobe Photoshop - Acquiring,

Importing & Exporting of images - Reduction &

Enlargement of Images.

Module 7 7.0 Animation

7.1 Animation & special effects

7.2 Animation Techniques: Traditional and Computer based
animation

7.3 Image manipulation techniques: Tweening, Warping,
Morphing

7.4 Two Dimensional Animation and concept of 2D animation
softwares like Macromedia Flash etc.

7.5 Three Dimension Animation and concept of 3D Animation
softwares like 3D Studio Max etc.

List of Experiments:

© NO O AW

Windows: Functions & Use.

File Handling.

Understanding different features of Internet.

Experimentation of different typographic features.

Experiment with Visual balance, Colors.

Experiment within various Animation Techniques.

Understanding 2D and 3D Animation.

Understanding user interface of different Multimedia Software.

Suqggested Readings

1.
2.

Graphic Design: The New Basics: Second Edition by Ellen Lupton

Universal Principles of Design, Revised and Updated: 125 Ways to Enhance Usability, Influence
Perception, Increase Appeal, Make Better Design Decisions, and Teach through Design by
William Lidwell.

The Animator's Survival Kit by Richard E. Williams



COURSE NAME: A HAND ON STUDY OF FILM
Course Code-GE2B-06

Mode: Offline/Blended

Credit: 6

Course Objective: The course is designed for those students who are passionate about Cinema
and acting. A lot of young people of our nation are deeply I love with cinema and entertainment,
but they often experience a dilemma between choosing their passion and career. This is a course
that will fulfil the wish of a student to know the subject ‘cinema’. This paper will give the
student-

e Anidea about how films are made.

e What are tricks of making a review?
e  What is the proper way of acting?
e How camera works.

Outcome of this course-
v' The students will be able to write their own blog related to films.

v" They can think about film as a career option.

v' Different corporate house prepare corporate films for their own propaganda. The student
who is learning this paper they can lend their hand in making those corporate films.

v' This paper has an extremely creative content in it. So it will be a big help for a student
who is teaching a theory based subject this paper will provide a psychological relief and
some practical exposure to a learning process.

Sl no. Course outcome Mapped module
1 This is made for building an idea about M1 M5 M6
understanding every aspect of the work of
Film making
2 Student will gain some knowledge about M2

proper planning and work management that
occurs in the process of film making

3 Anyone can make a story , but which story is | M3
fit for making a film or how one make his
story fit for the screen. There is a detailed
learning process for making a good screenplay.

4 For feature films acting is one of the most M4
vital factors. A detailed study about acting is
the required for anyone who is interested
about feature films.

5 Camera shots and movement are the basic M5, M6
grammar of film making. This paper is
containing all aspects of camera movements
and shots.

6 Watching films is an inseparable part of the M6
study of Film making.




Detailed syllabus:

Module Context Total | % age of Blooms level | Remarks (if
Number hours | questions (if any)
applicable)
1. How to read a film 10 10 1,2
2. Pre production, 10 20 12,3
production and post
production
3. How to make a 10 20 3,4
screenplay
4. Acting 10 10 234
5. Understanding Basic | 10 20 12,3
Shots and camera
movement
6. Watching iconic 10 20 1234
films from around
the globe and
maintaining a film
diary
60 100
Module 1:

How to read a film

Module 2:

Module 1: Fiction and non-fiction:

documentary and feature films.

How to make criticism.

Learning meaning by watching a few famous

Pre production, production and post production: A detailed study of three stages of a film

production.
Module 3:

How to make a screenplay

i

ii.

iii.
Module 4:
Acting

i.

ii.

Module 5:

Formation of concept.

Weriting a film script from a story.

Dialogue writing.

Role playing.

Understanding stage/seft.
Exercise through different workshops

Understanding Basic Shots and camera movement.




Module 6:
Watching iconic films from around the globe and maintaining a film diary.

List of Experiments:

Watching different genres of film from around the world.
Practicing different ways of acting.

Understanding the stage of a theatre production.
Understanding the set of a film.

Study of camera movements and different shots.

S

Suqggestive reading:
1. James Monaco: How to read a film

2. Directing: Film Techniques and Aesthetics by Michael Rabiger's and Mick Hubris-Cherrier
3. Michael Rabiger’s Directing the Documentary,

4. Directing Actors —Judith Weston

5. Our films their films- Satyajit Ray



DESIGN & HUMAN EVOLUTION
Course Code-GE2B-07

Credits: 6

Course Objectives:

To provide an overview of human evolution from prehistoric times through the lens of visual
perception and design development. This course is aimed to enable the students to identify and
analyse humankind's creative evolution through the ages by focusing on the visual forms and arts,
culture and society, storytelling and communication and its direct impact on the world of design.
Course Outcomes (CO):

Sl Course Outcome Mapped modules

1 Remember & Understand the beginning of human | M1
evolution through pre-history

2 Remember, Understand & Analyze the role of | M2
civilizations in the creative evolution of
humankind

3 Remember & Understand the importance of M3
culture and society in the development of the
visual arts

4 Understand & Analyze the advancement of M4
technology and its impact on design

5 Remember, Understand & Analyze art M5
movements and their impact on design
development

6 Understand & Analyze the impact of the digital | M6
age on the design industry

Theory:
co Blooms Level (if Modules %age of questions
applicable)
co1 1,2 Module 1 15
cO2 1,24 Module 2 20
CO3 12 Module 3 15
CO4 2,4 Module 4 15
CO5 124 Module 5 20
CO6 2,4 Module 6 15
100

Detailed Course Curriculum:

Module I (8 Hours)

Prehistory:

The Stone Age - brief understanding of the human evolution through Parietal Art and major
innovations in primitive human society

Module II (14 Hours)

Protohistory - the impact of the Metal Age in the birth and advancement of civilizations

Civilizations - identify and study the civilizations through a comparative analysis using:
Language & Script
Mythology



Visual Forms & Artifacts

Culture & Society

Module III (8 Hours)

Middle Ages - the impact of religion and politics through symbolism and merging of cultures on
lifestyle and visual forms

The Renaissance - the rediscovery of classical philosophy, literature and visual arts

Module IV (8 Hours)

Industrial Revolution - the impact of technology and consumerism on the different areas of
design application

The World Wars I and II - analysis of the before and after changes on the different
industries

Module V (14 Hours)

Art Movements - the various schools of thought and design from the 19™ century to the 21°'
century

Module VI (8 Hours)

The Information Age (Digital Age/New Media Age) - analysis of the rapid change in
contemporary lifestyle, visual perception and communication

The Future - What comes next?

Suggested Readings:

1. David Raizman; History Of Modern Design, Prentice Hall, 2004

2. Cross, N; Design Thinking: Understanding How Designers Think and Work, Berg, Oxford, 2011.
3. Graphic Design History: A Critical Guide by Johanna Drucker and Emily McVarish

4. Historic Costume-From Ancient Times to Renaissance-Dover Publications.

5. A Pictorial History of Costume-Pepin Press.

6. Journal of Design History, Oxford Journals

7. Carter Ron, Day Ben Meg Phillip, Typographic Design: Form and Communication, John Wiley &
Sons, 1999

8. Neill, William (Photographer); Murphy, Pat; By Nature's Design ---an Exploratorium Book,
Publisher: Chronicle Books, 1993

9. Antonelli, Paola; Objects Of Design, Publisher: Museum Of Modern Art, 2003

10. Clive Cazeaux; The Continental Aesthetics Reader, Routledge, 2011

11. Ann Marie Barry; Visual Intelligence: Perception, Image, And Manipulation In Visual
Communication, State University Of New York Press, 1999



Understanding Visual Design Aesthetics
Course Code-GE2B-08

Credits- SL+1T

Course Objective- To familiarize the student with basic principles and fundamentals in visual art and
design. To develop basic skills using tools and theory used in design process. To understand the creative
process, develop techniques and methods of creative problem solving.

SI | Course Outcome (CO)

To be able to relate and explain the History of graphic design and understanding of a role of

! graphic designer

2 | To demonstrate graphic design help to think to how to crate movie poster

3 | Understand of colour as per the tone of film and choosing appropriate colour

4 | Evaluate concepts and apply typography to do film titling and create poster

Blooms Level (if o .
CcO applicable) Modules Yoage of questions
col 12 M1, M2, M3 30
CO2 1,2 MIl, M2 20
Cco3 2,3 M2.M3, M4 30
CO4 2,3 M3,M4 20
100
Syllabus:
Role of a graphic designer, Qualities of graphic designer, Creativity. A great
graphic designer must be imaginative and they must be able to apply that
imagination into their work
Module 1 (M1) e Consistency. ...
(14L) e Problem solving. ...

e Always learning. ...

e Able to take criticism. ...

e Patience

The distinction between art and design Introduction of fundamental elements and
principles of visual design and it's application. Geometrical and organic shapes,
Texture ,value, tone, negative space etc.

e The principles of good design are the tools used by an artist or designer to

create an effective composition or design. The principles are: balance,
Module 2 (M2) movement, repetition, emphasis, simplicity, contrast, proportion, space, and
(15L) unity.

e The Elements of Design are the language of the visual arts and The 7
elements of design consider space, line, form, light, color, texture and
pattern.

e Understanding the application and practice of elements of design and
principal of design in graphic design.




Role of colour in design. Colour theory. Colour psychology. Colour strategy.
e Understanding the color cycle and their uses.
Module 3 (M3) e What is color circle in art? ‘
(15L) e  What do you mean by Colour circle?
e There are three different types of colors: primary, secondary, and tertiary
colors
e How color creates mood for film
Typography and Logo
The role of typography in design. Type face anatomy classification of typography -
serif, san serif, script, decorative.
Module 4 (M4) . Ds:ﬁmtlon and practlc'e of San §er1f and serif font
e Difference of San serif and serif font
(16L)
e How to chose font
Tutorial 16
Total 76
Suggested Readings:

1. Thinking with Type by Ellen Lupton
2. Logo Modernism by Jens Muller and R. Roger Remington
3. Graphic Design School: A Foundation Course for Graphic ...by David Dabner and Sandra Stewart




Understanding Regional Indian Film
Course Code-GE2B-09
Credits- SL +1T

Course Objective- To familiarize the student with other regional eminent film maker contribution to
Indian film history other than Bollywood film industry.

SI | Course Outcome (CO)

1 Understand History of south Indian film

2 | To outline contribution of Kannada and Malayalam film maker in Indian film

3 Understand the efforts of north east film maker to Indian film

4 | Evaluate the film maker contribution post Satyajit Ray

Blooms Level (if .
CcO applicable) Modules %age of questions
col 1,2 M1, M2, M3 30
CO2 1,2 M1, M2 20
Cco3 2,3 M2.M3, M4 30
CcOo4 2.3 M3,M4 20
100
Syllabus:
South Indian Film
Cinema history of south india and history of AVM Studio and eminent riser Adoor
Gopalakrishnan  (Malayalam) Pattavi Rama Reddy: (Kannada), Mani
Ratnam(Tamil)
Module 1 (M1) e How south Indian film indian started
(14L) e Pioneer of south indian industry

e History of AVM Studio
e Individual Contribution of Adoor Gopalakrishan in malayam film, Pattavi
Rama Redddy in Kanada Film, Mani Ratnam in Tamil Film

Northeast Film
Glorify north east film Janu Barua: Aparoopa (Assamese) Aribam Syam Sharma:
Module 2 (M2) | Imagi Ningthem (Manipur)
(15L) ¢ Brief introduction of north east film
e Contribution of Jannu Barua ti assamese film

e Struggle of Manipuri film and contribution of Imaagi Ningthem

Module 3 (M3) | Gujarati Film
(15L) Ketan Mehta’s contribution to Gujrat film and Hindi film
e Brief introduction about Gurati film indudusrty




o Keatn Mehta,s contribution to in gujrati film industry

Post satyajit Ray Bengali film maker
Contribution of two film makers after stayajit Ray in Bengali film Buddhadeb
Dasgupta: Grihayuddha (Bengali) Ritu porno Ghosh: Unishe April

Module 4 (M4) e Post satyajit ray contribution of film maker Bdhadeb Das gupta, and
(16L) .
Rituporso Gosh
e Analysis of Two film Grihadaha and Unishe April
Tutorial 16
Total 76
Suggested Readings:

1. Indian Film by Erik Barnouw and S Krishnaswamy
2. National Identity in Indian Popular Film, 1947-1987 by Sumita S Chakravarty
3. Encyclopaedia of Indian Cinema (Revised Second Edition) by Ashish Rajadhyaksha and Paul Willemen



AR/VR Applications in Tourism
Course Code-GE2B-10
Total Credit: 4
Total hours of lectures: 40 hours

1) COLl. Provide an in-depth view of the VR / AR / MR / XR Technology& its applications.

2) CO2. Develop knowledge about the VR Film making on travel and tourism properties &
associate relevant process.

3) CO3. Develop knowledge on the advance 360 photography & videography.

4) CO4. Describe the main elements VR Walkthrough

5) CO5. Identify& develop knowledge on theVR content production, costing, distribution & copy
right issue as well.

6) CO 6: To learn about proper utilization of VR in Tourism, hotel & aviation as well as identify VR

tourism statistics &future as well as trends of VR tourism.

Module Content Total
Number Hours
M1 VR / AR / MR / XR Technology: Introduction, Applications in 10

different industries,

VR Film making : VR camera, VR Light, VR Audio, VR storytelling
how is VR storytelling different from 2D/3D Film storytelling,
Recce of the site thoroughly before 3D / 360 photography /
Scanning Understanding the Psychology of VR Film making,
Possibility effects, Over capture, Transmedia.

M2 360 camera, 360 photography and Videography, Drone 10
photography, what is image stitching, how to stitch 360 photos,
and 360 photos Editing. 3D modelling, 3d model making with
captured image, Texturing.

M 3 VR Walkthrough: introduction of Walkthrough, Requirement of 10
Walkthrough, Understanding full walkthrough production
process. Walk through automation and animation, Walkthrough
in HMD devices, Google street view, and introduction of floor
plan, Embedding image, 3D model, floor plan, video, etc.

1
M 4 VR in tourism marketing, VR for travel agency, virtual tours of 0

hotels, VR flight experiences, VR tourism statistics. Future &
trends of VR tourism

40

Suggested Readings:

1.Virtual and Augmented Reality in Education, Art, and Museums: GiulianaGuazzaroni and Anitha S.
Pillai (editors)

2. Crafting Stories for Virtual Reality: Melissa Bosworth and Lakshimi Sarah

3. Virtual Technologies: Concepts, Methodologies, Tools and Applications: CalinGurau.

4. Augmented Reality in Tourism, Museums and Heritage: A New Technology to Inform and Entertain
(Springer Series on Cultural Computing): Vladimir Geroimenko

5. Virtual Reality Tools in the Tourism Industry and their Influence on Booking Behaviour: CarolaEpple
6. Augmented Reality and Virtual Reality: Empowering Human, Place and Business

(Progress in I1S): by Timothy Jung, M. Claudia tom Dieck, et al.



AR/VR Applications in Tourism (P)
Total Credit: 2
Total hours of lectures: 40 hours

Module Content Total
Number Hours
M1 Regular Photography, 360 Camera operating, 360 image 20

capturing process, 360 Photography and Videography, Content
Dump and Store.

360 image and video stitching, 360 image editing.

Drone operating and 360 photography

3D modelling, Texturing,

M2 Walkthrough Software introduction; 20
VR walkthrough making;

Walkthrough Programming and HMD setup;
Content Distribution and sharing

40

Reference Books:

1. Crafting Stories for Virtual Reality (English, Paperback, Bosworth Melissa)

2. Storytelling for Virtual Reality (English, Paperback, Bucher John)

3. Complete Virtual Reality and Augmented Reality Development with Unity (English, Paperback,
Glover Jesse)

4. The Complete Guide to VR & 360 Photography: Make, Enjoy, and Share & Play Virtual
Reality Paperback — 14 September 2018

5. Virtual Reality Filmmaking: Techniques & Best Practices for VR Filmmakers Paperback — 20
December 2017

6. Virtual Tour Photography for Real Estate: How to create professional 360 tours (Real Estate
Photography Book 7)



Course Code-GE2B-11
Media Production and Editing
Total Credit: 4T+2P

Course Outcome:

AL

Analyze the media production workflow and management|
Create production business model and revenue generation model
Demonstrate the role of organizational structure of a media house
Analyze the role of an editor & a sub editor in print media

Edit reports for publication

Demonstrate the role and process of editing used in digital media

Sl.

Topic/Module

Hour

Module 1: Production Management: The production Manager’s job, The
process of Production Management, The Business of Film-Pre production,
production & post production, Preparing for production, Special Low Budget
Indie productions, Locations & unions Management, Cast & Crew —
Selection, contracts, agreements, work permits, etc

Module 2: Business Creation: Business Plans and Ideation:
Entrepreneurship Routes, Case Studies (Relevant and time specific),
Introduction to Company Creation, Processes of Registration and
Incorporation, Company Law, Introduction to Company Law, Registration
Procedures and Exceptions, Company Procedure and Ethics

Module 3: Structure: Organizational structure of the industry
(Print/electronic/Ad agency/PR Agency/digital marketing agency), Function
& Role. Selection of Agency, Dimensions of agency business , The Creative
Services, Account services, Marketing services, Administrative services,
Advertising Copy & Layout, Advertising Media—Print, radio, Television,
Web, Film, Outdoor, Selecting an agency Structure of Agencies, Types of
Agencies , Agency Structure and Function ,Media related decisions

Module 4: Revenue Generation & Conflict Solution: Mode of revenue
generation, Negotiations and Bargaining, Role Play Exercise

Module 5: Editing for Print Media: Understanding the nature and
importance of editing; principles of editing; the editorial desk and its
functions; preparing edited copy before it goes to press; following editing
policy, 1i.e. the stylebook; editing and proof-reading symbols and
understanding their significance. Qualifications and functions of sub-editors,
chief sub-editors and departmental editors; copy selection and copy-testing;
principles, types and techniques in headlining. Structure and functions of
newsrooms for daily and weekend newspapers, as well as weekly, monthly
periodicals; understanding different sections in newspapers and magazines
and their functions.

Module 6: Editing for Digital Media: Overview of Video Editing,
Definition & Stages of Post production, History of film editing-Lev
Kuleshov’s experiment, Sergei Eisenstein & Montage, Dziga Vertov, Kino
fist & Kino Eye, Process of editing, Storage and folder management,
Logging, First assembly, Rough cut, Final cut, Colour grading, Inserting
audio, Graphics, Titling etc and exporting, Dubbing & its Application,
Sound Effects- Definition, Types, Uses, Compositing — Definition, Types,
Uses




7 Module 7: Planning a production for a Tvc of any imaginary brand 5

-}
(]

Module 8: Comparative analysis of the Editorial pages of two newspapers.

9 Module 9: Basic movement, applying transitions, inserting music, audio 5
effects, music, dialogues, Montage Editing, Dubbing Sound for a short film
or news production

Suggested Readings:

1. Film Production Management by Deborah S Patz

2. Surviving Production: The Art of Production Management for Film and Television by Deborah S Patz
3. Ken Dancyger, The Technique of Film and Video Editing: History, Theory, and Practice, 2007
4.Surviving Production: The Art of Production Management for Film and Television by Deborah S Patz
5.Film Production Management by Deborah S Patz

6.Ken Dancyger, The Technique of Film and Video Editing: History, Theory, and Practice, 2007.

Practical:

CO1: Apply the fundamentals of media production into live project

CO2: Elaborate the media production pipeline with practical applications

CO3: Analyze the role of editor in print media

CO4: Apply the basic editing techniques in live projects

COS5: Gain expertise in basic media softwares for post production such as editing & compositing in
digital media

SI. | Topic/Module Hour

1. | Planning a production for a TVC of any imaginary brand 20

2. | Comparative analysis of the Editorial pages of two newspapers. 10

3. | Basic movement, applying transitions, inserting music, audio effects, music, 10
dialogues, Montage Editing, Dubbing Sound for a short film or news production

SUGGESTED READINGS:

e Surviving Production: The Art of Production Management for Film and Television by Deborah S Patz
Film Production Management by Deborah S Patz
Jaime fowler, Editing Digital Film: Integrating Final Cut Pro, Avid, and Media 100, 2012
Ken Dancyger, The Technique of Film and Video Editing: History, Theory, and Practice, 2007
Karel Reisz, Gavin Miller, The Technique of Film Editing, 2017



Paper: Story Telling for Audio and Visual Production

Paper Code: GE2B-12T

Contact Hours/Week: 4L

Credit: 4

Objective: To explain the basic elements of storytelling: To explain the fundamental role of
storytelling across media.

Course content

Module Topics Teaching
Hours
1: Introduction e What is a narrative 6
to Narratology: e Linear narrative and interactive narrative
Immersive narrative and immersive spaces-
AR, VR

e Narratology
e Structure of a narrative- plot, action,

story
e define time and space
The Art of e History of storytelling 4
Telling a Good e Contemporary forms of storytelling
Story
Interactive e What Is Interactivity? 6
Storytelling e Interactivity as a Conversation
e What Happens to the Audience?
e The User, the Author, and Interactivity
e Immersiveness
e Types of Interactivity
o How Interactivity Impacts Content
Storytelling and Data Storytelling 2
Marketing
Tools for Importance of characters 4
Storytelling Dialogue
Emotion
Social Media and Inserting the Social into the Media 6

The Power of Social Media
Characters on Social Media

Works of Fiction Using Social Media
Austen Lives On

Other Works of Social Media Fiction
A Darker Social Media Story

Other Approaches to Social Media
Storytelling

Works of Non-Fiction Using Social Media
Social Media Games

e Does Humor Have Any Role to Play in
Social Media?

Storytelling




e Narratives in the Media Convergence Era: | 12
The Industrial Dimensions of Medium
Specificity

e Economic Specificity in Narrative Design:
The Business of Television Drama
Storytelling

e Audience Specificity in Narrative Design:
Comic-Book
Storytelling in the Inclusivity Era
Technological Specificity in Narrative
Design: Story-Driven Videogame Series in
an Upgrade Culture

e Transmedia storytelling

SUGGESTED READINGS:

Handbook of Research on Contemporary Storytelling Methods Across New Media and Disciplines
by Lorena Clara Mihdes et al

An Introuction to Narratolgy by Monika Fludernik

Digital Storytelling: A creator’s Guide to Interactive entertainment Fourth Edition by Carolyn
Handler Miller

Storytelling Industries: Narrative Production in the 21t century by Anthony N. Smith

The Power of Data Storytelling by Sejal Vora

Handbook of interactive Storytelling by JouniSmed et al

Paper: Story Telling for Audio and Visual Production Practical
Paper Code: GE2B-12P
Contact Hours/Week: 2 P

Credit: 2
Module Topics Teaching
Hours
I Story ideation and writing, character 20
establishing, group discussion for Practical

i. Short story
ii. Copy writing
iii. Campaign

e Both in audio and video format




Course Name- Study of Textiles
Course Code- GE3B-01
Mode-Offline/ Blended

Course Objectives:

The course is designed to provide working knowledge of textile, the best utilization of available
fabric resources, the awareness of its property, suitability for a particular use. The students will be
able to understand and apply the acquired knowledge in their designs., and enhance aesthetic and
functional value of textile material for fashion industry.

Course Outcomes (CO):

Sl | Course Outcome Mapped
modules
1 | Remember & Understand different types of Textile materials available in the market and | M1, M2
their uses.
2 | Understand various kinds of fabrics, their structure, properties and the utility. M2,
3 | Understand Textile dyeing, printing and finishing techniques and M3, M4,
4 | Apply dyeing & Printing techniques on fabric samples to add aesthetic value to it M4, M6
5 | Remember & Understand various traditional hand embroidery techniques of India, and Apply | M5
this techniques for surface orhamentation of fabric samples
6 | Apply different embellishment techniques on different samples for value addition fo it M6
Total %age  of | Covered |Blooms Remarks
Module Content Hours quegsﬂons cO Level (If any)
Module 1 Fiber Classification 4 12 1 1,2
Module 2 Yarn & Fabric Formation 10 20 1 12
Module 3 Fabric Finishing 6 20 2,3 1,2
Module 4 Dyeing & Printing 8 20 34 2,3
Module 5 Embroidery (Practical) 16 16 5 2,3
Module 6 Surface Embellishment | 16 12 4,6 2,3
(Practical)
60 100

Detailed Syllabus:

ModuleT (4 Hours)

Introduction to Textiles and classification off ibres

According to source- Natural and Manmade.

Identification and proper ties of Textile fibres- Cotton, Silk, Wool Linen, Rayon(regenerated),Acetate
Polyester, Nylonand Acrylic.

ModuleITI (10 Hours)

Process of yarn for mation- handspinning, mechanical-ring spinning and modern-open end spinning.

Yarn classification-simple and novel tyyarns, characteristics, properties and uses of different yarn.
Method of fabric construction: Weaving-. Basic weaves-plain, satin, twill and their variations. Fancy
weaves-pile, dobby, jacquard, extrawarp and weftfigure, leno, crepe and double cloth.

Other method of fabric construction- knitting, braiding, lace and felt. Non-woven fabrics and their
applications.

ModuleITI (6Hours)

Finishes given to fabrics- definition, importance to the consumer, classification according to durability
and function. singeing, scouring, bleaching, mercerization calendaring, sizing, de-sizing, brushing,
carbonizing, crabbing, fulling, heat setting, shearing, weighting, stentering, napping.




Special Finishes and Treatments- water repellent and waterproof finishes, antistatic finish, anti-slip
finish, flame retardant finishes, crease resistant finishes, durable press and shrink resistant finishes.

Module IV (8 Hours)

Dyeing-Stages of dyeing- fibrestage, yarn dyeing, fabric, cross, union dyeing and product stage. Method of
dyeing- batch dyeing, reeldyeing, jig dyeing and package dyeing.

Printing- Direct roller printing, block printing, duplex printing, discharge printing, screenprinting-flat
androtary, resist, batikandtie-dye.

ModuleV (Practical) (16 Hours)

Embroidery

Embroidery tools and techniques, embroidery threads and their classification, selection of threads, needle
and cloth, tracing techniques, ironing and finishing of embroidered articles.

Basic Hand Embroidery. Basic and two variations of running stitch, backstitch, stemstitch, chainstitch,
lazy daisy stitch, button hole stitch, feather stitch, herring bone stitch, knot stitch, satin stitch and
cross stitch.

Traditional Embroidery- Origin, application & colours. Kantha, Chikan, Kasuti, Zardosi(Fourvariations),
Kutchand Mirrorwork (Twovariations).

ModuleVI (Practical) (16Hours)

Surface Embellishment

Printing & Painting techniques:-originand applications -Block printing, Kalamkari and Patachitra.

Dyeingand weaving techniques:- Ikats, Patola, Bhandini, Laharia, Shibori, Brocade weave and Carpet
weaving.

Special embellishment techniques: Batik-splash, t-janting, crackled, Tie and dye-lehariya, bandini, shibori,
sunray and marbling, Block printing- vegetable block and wooden blocks, Applique(2methods), quilting(2
methods), Smocking-Chinese smocking(2 methods), honey comb, gathered with embroidery, Fabric
painting(4methods), hand, Stencil- dabbing and spraying.

Suggested readings:

1. Fibertofabric.,B.T.Corbman,Mc.GrawHill

2.Fromfiberto fabrics,E.gale,Allman&SonsLtd.
3.FiberScienceandtheirselection.,Wingate Prenticehall

4.Encyclopediaoftextiles.,Editorsof Americanfabricmagazine.
5.Textiles.,Hollen.N.,Macmillanpublishingcompany.

6.Murphy.W.S., TextileFinishing,AbhishekPublications,Chandigarh.
7.IndianTie-DyedFabrics,VolumeIVofHistoric TextilesofIndia.Merchant: CelunionShop
8.Traditional IndianTextiles.,JohnGillow/NocholasBarnard, Thamesd& Hudson.
9.Surfacedesignforfabric RichardMProctor/JenniferFLew,Universityof WashingtonPress.
10.Artof Embroidery: Historyofstyleandtechnique, LantoSynge , Woodridge
11.TheTimelessEmbroidery HelenM,David&Charles.

12.Readers Digest, CompleteguidetoSewing,1993, Pleasantville-Nu Gaill,SearchPressLtd.
13.Barbara. S,CreativeArt of Embroidery,Lundon,NumblyPub.groupLtd.

14.ShailajaN, TraditionalEmbroideriesof India., MumbaiAPHPublishing.



Course Name: IT Literacy

Course Code: GE3B-02

Mode-Blended

Course Objective: This course is designed impart a foundational level appreciation for the implementation
of IT in business and management. Students will be utilizing digital tools for communication, researching
and interpreting digital information, developing advanced spreadsheets, understanding operating systems
and word processing functions, supporting the evaluation, selection and application of office productivity

software appropriate to a sports management context.

Sl Course Outcome Mapped

modules

1 Identify the principal components of a relevant computer system and | M1, M3
describe computer technology for communication in management.

2 Interpret fundamental hardware components that make up a computer's | M1,M2
hardware and the role of each of these components relevant to Management.

3 Relate the usage of Digital innovations in Sports Threats and Opportunities | M2, M4
of Digital Application in Sports, SWOT analysis.

4 Explain the role of information technology in presentation supporting the | M1, M2, M3
functions of large sport events and their stakeholders, as well as the needs
of sports federations.

5 To understand the emerging technological trends, as well as solutions and | M1, M4, M5,
applications that will impact broadcasting and media industries and | Mé
spectators' experience.

6 Demonstrate developing technology solutions and understanding the limits of | M4, M6
data capture (what, how, and why) in sport.

Total %age of | Blooms | Remarks
Module Content Hours quegsﬁons Level (If any)
M1 Data and Information Storage 12 20 1.2
M2 Digital Transformation and innovation in | 10 15 1,2
Sports Management
M3 Presentation Software 08 15 1,2
M4 Management Information System 06 15 1,2
M5 DOS System commands and editors 10 15 2,3
Mé6 Programs involving the use of arrays with | 12 20 2,3
subscripts and pointers
58 100

Detailed Syllabus:

Module 1 - Data and Information Storage - Data and Information, definition and meaning, Data
Storage device: Primary storage - RAM, ROM, EEROM, PROM, EPROM; Secondary storage - direct
access devices, serial access devices: hard disks, CD-ROM, DVD Central Processing Unit - Control Unit.
Computer languages, machine language, assembly language and high level language, role of assembler
and compiler. Storage devices, floppy disc, hard disc, CD ROM and DVD. Importance of Computer as
data storage for Businessand Management. Fundamental Hardware Applications in Sports
Management - RFID Chips, Sensors, Timing System, andtheir applications in Sports Management.
Operating System and Application Software- Meaning of software; broad classification of software;
system. Software and application software; utilities. Systems software - Operating systems: Brief
intfroduction o different types of operating systems like DOS, Windows, Unix, Linux etc.,.Importance
and application of Cloud, Mobile, Artificial Intelligence in Sports Management. Use.




[Total Hours - 12]

Module 2 - Digital Transformations and Innovations- Digital Transformation and future changes,
challenges in Management, factors of success, Impact of Digital media on business, new digitized
innovations in modern Management. Impact of Digital media, SWOT analysis.Role of Data Bases -
Roles, Types, Functions, Current Practice and Future Potentials, Importance of digital technology in
Management.

[Total Hours - 10]
Module 3 - Presentation Software - Power Point - Creating new presentations - Auto content wizard -
Using template - Blank presentation - Opening existing presentations - Adding, editing, deleting,
copying , hiding slides - Presentations - Applying new design - Adding graphics - Using headers and
footers - Animations text - Special effects to create transition slides - Controlling the transition
speed - Adding sounds to slides - Using action buttons. Word processing software: WORD - Creating
a new document with templates & Wizard - Creating own document - Opening/modifying a saved
document - converting files to and from other document formats - Using keyboard short-cuts & mouse
- Adding symbols & pictures to documents - header and footers - Finding and replacing text - spell
check and Grammar check - Formatting text - paragraph formats - adjusting margins, line space -
character space - Changing font type, size - Bullets and numbering - Tables - Adding, editing, deleting
tables - Working within tables - Adding, deleting, modifying rows and columns - merging & splitting
cells. Spreadsheet software - EXCEL - Working with worksheets - cells - Entering, editing, moving,
copying, cutting, pasting, transforming data - Inserting and deleting of cells, rows & columns - Working
with multiple worksheets - switching between worksheets - moving, copying, inserting & deleting
worksheets - Using formulas for quick Calculations - Working & entering a Formula - Formatting a
worksheet - Creating and editing charts - elements of an Excel Chart - Selecting data to a chart -

Types of chart - chart wizard - Formatting chart elements - Editing a chart - Printing charts.
[Total Hours - 08]

Module 4 - Management Information Management (MIS) - database management, data
communications, fransaction processing information systems, decision support systems, information
reporting systems, office automation, networks, expert systems, and systems analyses and

design. ERP: Introduction - Need for ERP - Advantages - Major ERP Packages - Applications.
[Total Hours - 06]

Module 5 - DOS System commands and Editors (Preliminaries) used in Sports Management. UNIX
system commands and vi (Preliminaries) - Applications in Management. Programs to demonstrate
control structure: ftext processing, use of break and continue, etc. Programs involving functions and
recursion, Use and application in Business and Management.

[Total Hours - 10]

Module 6 - Programs involving the use of arrays with subscripts and pointers, Programs using
structures and files. Applications of C Language. Microsoft office - Word, Excel, PowerPoint, Mail
merge, Internet - Use and Applications.

[Total Hours - 12]

Suggested Readings:
1.Mano - Computer System Architecture; Pearson Education
2.Tanenbaum - Structured Computer Organization,Pearson Education
3.Martin & Powell - Information Systems: A Management Perspective; mcgraw-Hill
4.Laudon & Laudon - Management Information Systems: Pearson Education
5.Comer: Computer Networks and the Internet: Pearson Education Graham Curtis - Business
Information Systems: Addison Wesley
6Introduction o Computers with MS-Office, Leon, TMH
7.An Introduction to Database Systems - C.J. Date, Pearson Education



8Windows 98 6 in one by Jane Calabria and Dorothy Burke - PHI

9.Using Microsoft Office 2000 by Ed, Bott - PHI

10.Enterprise Resource planning (ERP): Text and case studies by Murthy, € S V, HPH
11.Teach yourself SAP in 24 hours by George Anderson; Danielle Larocca - Pearson Education
12.Teach yourself SAP in 24 hours by George Anderson; Danielle Larocca - Pearson Education
13.Running MS - DOS by Van Wolverton, 20™ Anniversary Edition

14.C Programming Language (Prentece Hall Software) by Brian W. Kernighan

15.Let Us C by Yashavant Kanetkar.

16.Data Structure Through C by Yashavant Kanetkar

17.C in depth by Deepali Srivastava and S.K.Srivastava



Paper Code: GE3B-03

Basic Mathematics and Statistics
Total Credit: 6
Total hours of lectures: 60 hours

Course Objective: The course is designed to provide a basic applied knowledge of mathematics. The
students will be to apply the number system & basic algebra, set theory, determinants and matrices, limits,
continuity, differentiation & Integration, data frequency & distribution and measures of central tendency
and measures of dispersion for solving business problems.

statistical problems

sl Course Outcome Mapped modules
1 Remembering M1,M2 M3, M4 M5 M6
2 Understanding the course M1,M2,M3,M4 M5,M6
3 Applying the general problem M1,M2 M3,M4,M5,M6
4 Analyse the problems
5 Evaluate the problems after analysing
6 Create using the evaluation process
Module Total | %age of Blooms
Content . Level (if | Remarks (If any)
Number Hours | questions .
applicable)
M1 The Number System and Basic | 8 10 12
Algebra
M2 Set Theory and Permutation | 10 15 1.2
and Combination
M 3 Determinants and Matrices 10 15 12
M4 Limits, Continuity, | 16 35 123
Differentiation and Integration
M 5 Data, Frequency Distribution 6 10 12,3
M6 Measures of Central Tendency 10 15 12,3
and Measures of Dispersion
60 100
Sl. | Topic/Module Hour
1. | Module 1 : The Number System - Positive and Negative Integers, Fractions, Rational and | 8
Irrational Numbers, Real Numbers, Problems Involving the Concept of Real Numbers.
Basic Algebra - Algebraic Identities, Simple Factorizations; Equations: Linear and Quadratic (in
Single Variable and Simultaneous Equations). Surds and Indices; Logarithms and Their Properties
(Including Change of Base); Problems Based on Logarithms.
2. | Module 2 : Set Theory-Introduction; Representation of sets; Subsets and supersets; Universal and | 7

Null sets; Basic operations on sets; Laws of set algebra; Cardinal number of a set; Venn Diagrams;
Application of set theory to the solution of problems

Permutations and Combinations - Fundamental principle of counting. Factorial notation.
Permutation: Permutation of n different things; of things not all different; restricted
permutations; circular permutations. Combination: different formulas on combination;




complementary combination; restricted combination; Division into groups. Mixed problems on
permutation and combination

3. | Module 3: Determinants- Determinants of order 2 and 3; minors and cofactors; expansion of
determinants; properties of determinants; Cramer's rule for solving simultaneous equations in two
or three variables

Matrices- Different types of matrices; Matrix Algebra - addition, subtraction and multiplication of
matrices; Singular and non-singular matrices; adjoint and inverse of a matrix; elementary row /
column operations; Solution of a system of linear equations using matrix algebra.

Concept of Eigen Value, Eigenvector.

4 | Module 4: Differentiation: Meaning & geometrical interpretation of differentiation; standard
derivatives (excluding trigonometric functions).; rules for calculating derivatives; logarithmic
differentiation.

Integration: Meaning, Standard formulas, Substitution, Integration by parts (Excluding
Trigonometric functions)

5. | Module 5: Data-Collection, Editing and Presentation of Data: Primary data and secondary data;
Methods of collection; Scrutiny of data. Presentation of data: textual and tabular presentations;
Construction of a table and the different components of a table. Diagrammatic representation of
data: Line diagrams, Bar diagrams, Pie charts and divided-bar diagrams.

5. | Module 5 : Frequency Distributions- Attribute and variable; Frequency distribution of an
attribute; Discrete and continuous variables; Frequency distributions of discrete and continuous
variables; Bivariate and Multivariate Frequency Distributions. Diagrammatic representation of a
frequency distribution: case of an attribute; case of a discrete variable: column diagram, frequency
polygon and step diagram; case of a continuous variable: histogram and ogive.

6. | Module 6 : Measures of Central Tendency- Definition and utility; Characteristics of a good
average; Different measures of average; Arithmetic Mean; Median; Other positional measures -
quartiles, deciles, percentiles; Mode; Relation between Mean, Median and Mode; Geometric and
Harmonic Mean. Choice of a suitable measure of central tendency.

7 | Module 7: Measures of Dispersion- Meaning and objective of dispersion; Characteristics of a good
measure of dispersion; Different measures of dispersion - Range, Quartile deviation, Mean
deviation, Mean Absolute deviation, Standard deviation; Comparison of the different measures of
dispersion. Measures of relative dispersion - Coefficient of Variation. Combined mean and standard
deviation, Combined mean and standard deviation.

Introduction to Skewness, Kurtosis, Moments.

Suggested Readings

1. H. S. Hall & S. R. Knight - Higher Algebra; Radha Publishing House.

2. Reena Garg, Engineering Mathematics, Khanna Publishing House.

3. Sancheti& Kapoor - Business Mathematics; Sultan Chand & Company.

4.R. S. Soni - Business Mathematics - Pitambar Publishing House.

5. N G Das, Statistical Methods (Combined edition volume 1 & 2), McGraw Hill Education.
6. J K Sharma: Business Statistics, fifth edition, Vikas Publishing house.




Paper Name: MATHEMATICS FOR COMPUTER SCIENCE PART 1
Code : GE3B-04
Contact: 5L+1T
Credits: 6
Allotted Hrs: 60

Course Objectives:

CO1. To understand different kind of sets, relation, various algebraic structure and their properties.
CO2. To understand the base and dimension of vector space, characteristics of vector space in
different dimension, linear transformation, eigenvalue and eigen vectors..

CO3. To learn the imaginary number and imaginary roots of a equation, number in terms of i,
operations of complex number i.e. addition, subtraction, conjugate, multiplication, division.

CO4. . To understand basic property of matrices and determinant, relation between matrices and vector
space.

CO5. To understand the formation of series from sequence, different type of series, concept

of convergence and divergence.

CO6. To understand different type of data and their distribution , presentation, operation for
calculating dispersion of central tendency and dispersion.

Course Outcomes:

Sl. No. | Course Outcome Mapped Module
1 Ability to understand the properties of various algebraic structure] Module 1
and

relationship between them. Ability to define binary operation,
group, subgroup, ring, field and their properties.

2 Ability to understand dimension of vector space, calculation of rank Module 2
and
nullity, linear transformation and mapping.

3 Ability to solve quadratic equations with complex roots, properties | Module 3
of i, Operation of complex number.

4 Ability fo understand several kind of matrices, properties of| Module 4

determinant, calculation of rank of a matix, interpretation of
existance and uniqueness

of solution geometrically.

5 Ability to check convergent and divergent of different series, typel Module 5
of

infinite series.
6 Ability to calculate measure of central for different type of series| Module 6
and
dispersion.

Module T Modern Algebra :
Group, Ring, Field 8

Module IT Vector Spaces:

Vector Space, linear dependence of vectors, Basis, Dimension; Linear transformations (maps), Range and
Kernel of a linear map, Rank and Nullity, Inverse of a linear transformation, Rank-Nullity theorem, composition
of linear maps, Matrix associated with a linear map. 8

Module IIT Complex Numbers:

Complex Numbers; Conjugate of a complex number; modulus of a complex Number; geometrical
representationof complexnumber; De Moivere's theorem; n-throotsof acomplex number.6



Module IV Matrices and Determinants :

Determinants and its properties; Cramer's Rule, Definition of a matrix; Operations on matrices, inverse of a
matrix; solution of equations using matrices, rank of a matrix, Basics of Vector analysis 8

Module V Infinite Series:
Convergence and divergence; series of positive terms; binomial series; exponential series; logarithmic series,
Taylor's series.6

Module VI Basics Statistics:

Measures of central Tendency - Mean, Median, Mode for frequency and non-frequency distributions, Measures

of dispersion - Range, Mean deviation about Mean and Median, Quartile deviation, individual and combined standard
deviation; variance, coefficient of variation.4

Modul Content Total %age of | Covered | Covered Blooms Remarks
e Hours questions co PO Level (If | (If any)
No. applicable)

Module 1 Modern A|geb|~a 10 20 1 11

Module 2 |Vector Space 12 25 2 11

Module 3 | Complex numbers (8 10 3 11

Module 4 |Matrices and|10 20 4 11

Determinants
Module 5 | Infinite Series |8 10 5 11
Module 6 | Basic 12 15 6 11
5
Stati

stics




(GE3B-05) : BUSINESS RESEARCH METHODS: TOOLS & TECHNIQUES

Credit Points- 6
Total Contact Hours - 60

Course Objectives

I. To understand the basic concept, meaning and types of research and its
applications in various domains of business.

2. To formulate research problems and hypotheses, know about different types
of hypotheses and write a research proposal. Should be able to identify the
overall process of designing a research study from its inception to its report.

3. To understand research design as the blue print of the research process, in
depth understanding of different types of research design with their
implications.

4. To understand the concept and types of data used in research, and also to
know about different types of data collection processes.

5. To familiarize students with different types of scaling techniques. Students
should be able to distinguish between categorical and continuous measures.

6. To understand questionnaire designing and its type. Should be able to
understand types of questions to be included in a questionnaire. Learn various
advantages and disadvantages of the instrument.

7. To gain the concept of population, sampling, sampling frame, sampling design
etc. Determination of sample size, understanding of sampling and non sampling
error.

8. To formulate research hypotheses, to understand different ways to conduct a
statistical test of a hypothesis, criteria to select an appropriate statistical
test to answer a research question or hypothesis.

9. Able to understand the way of writing a research report, its type, structures
and the guidelines for visual representation.

10. To gain knowledge with ethical issues in research, including those issues that
arise in using quantitative and qualitative research

Course Outcomes (CO)

Mapped

SN. Outcome Modules
1 Apply Research & Development to solve managerial problems. Module

' I/Unit 1




Identify research problems and formulate hypotheses for effective
2. outcome. Write an appropriate research proposal to conduct the Module
research. I/Unit 2
Formulate research design by understanding different types of design
3. land its implementation in different problem situati Module
. land its implementation in different problem situation. T/Unit 3
Select appropriate type of data and design relevant data collection
4 Module
. |process. I/Unit 4
Use suitable scaling techniques for attitude measurement.
5 Classify numerical and categorical variables for data analysis Module
. assify numerical and categorical varia or data analysis. I/ Unit 5
6 Design fitting questionnaire for data collection purpose. Module II/
' Unit 6
Sel:hc‘rdaygoro.pma‘re sample url1.|‘rs,dsarr.\ple size and types of sampling Module TI/
7. Imethod. Design proper sampling design. Unit 7
. TForPr‘r\LflaTe and test hypotheses using appropriate statistical Module IT /
. [technique. Unit 8
. Write ahr'esiar:h report maintaining all its structure to present the Module IT /
. |research output. Unit 9
Conduct research ethically maintaining all the integrity for an unbiased Module IT /
10. futcome. Unit 10

MODULE I

Unit 1 - Introduction to Research: Meaning of research; Types of research- Exploratory research,
Conclusive research; The process of research; Research applications in social and business sciences;
Features of a Good research study. (4L)

Unit 2 - Research Problem and Formulation of Research Hypotheses: Defining the Research problem;
Management Decision Problem vs Management Research Problem; Problem identification process;
Components of the research problem; Formulating the research hypothesis- Types of Research
hypothesis; Writing a research proposal- Contents of a research proposal and types of research
proposals. (6L)

Unit 3 - Research Design: Meaning of Research Designs; Nature and Classification of Research
Designs; Exploratory Research Designs: Secondary Resource analysis, Case study Method, Expert
opinion survey, Focus group discussions; Descriptive Research Designs: Cross-sectional studies and
Longitudinal studies; Experimental Designs, Errors affecting Research Design. (8L)



Unit 4 - Primary and Secondary Data: Classification of Data; Secondary Data: Uses, Advantages,
Disadvantages, Types and sources; Primary Data Collection: Observation method, Focus Group
Discussion, Personal Interview method. (6L)

Unit 5 - Attitude Measurement and Scaling: Types of Measurement Scales; Attitude; Classification of
Scales: Single item vs Multiple Ttem scale, Comparative vs Non- Comparative scales, Measurement
Error, Criteria for Good Measurement. (6L)

MODULE II

Unit 6 - Questionnaire Design: Questionnaire method; Types of Questionnaires; Process of
Questionnaire Designing; Advantages and Disadvantages of Questionnaire Method. (6L)

Unit 7 - Sampling: Sampling concepts- Sample vs Census, Sampling vs Non Sampling error; Sampling
Design- Probability and Non Probability Sampling design; Determination of Sample size- Sample size
for estimating population mean, Determination of sample size for estimating the population proportion.

(8L)

Unit 8 - Testing of Hypotheses: Concepts in Testing of Hypothesis - Steps in testing of hypothesis,
Test Statistic for testing hypothesis about population mean; Tests concerning Means- the case of
single population; Tests for Difference between two population means; Tests concerning population
proportion- the case of single population; Tests for difference between two population proportions.

(6L)

Unit 9 - Research Report Writing: Types of research reports - Brief reports and Detailed reports;
Report writing: Structure of the research report- Preliminary section, Main report, Interpretations
of Results and Suggested Recommendations; Report writing: Formulation rules for writing the report:
Guidelines for presenting tabular data, Guidelines for visual Representations. (6L)

Unit 10- Ethics in Research: Meaning of Research Ethics; Clients Ethical code; Researchers Ethical
code; Ethical Codes related to respondents; Responsibility of ethics inresearch (4L)

Suggested Readings:

1. Business Research Methods - Donald Cooper & Pamela Schindler, TMGH.

2. Business Research Methods - Alan Bryman & Emma Bell, Oxford University Press.
3. Research Methodology - C.R.Kothari, New age International Publishing House

4. Research Methodology—Ranjit Kumar, Sage Publication



Total |%age of Blooms Remarks (if
Module Contents Hours lquestions Covered |Covered :;:;ﬁ::cfll:le) any)
Number co PO
4 6.67
Module  [Introduction to 1 10
I/Unit1 Research
Research Problem 6 10 10
Module | and Formulation of 2
I/Unit 2 Research
Hypotheses
8 13.33 10
Module Research Design 3
I/Unit 3
Primary and 6 10 10
Module Secondary
T/Unit 4 |Data: Classification 4
of Data; Secondary
Data
) 6 10 10
Module Attitude 5
T/Unit 5 Measurement and
Scaling
Module ) ) 6 10 10
II/Unit Questionnaire 6
6 Design
Module 8 13.33 10
II/Unit Sampling 7
7
Module ) 6 10 10
IT/Unit Testing of 8
8 Hypotheses
Module 6 10 10
IT/Unit Research Report 9
9 Writing
Module 4 6.67 10
II/Unit Ethics in 10
10 Research




(GE3B-06) : BUSINESS MATHAMETICS

Credit Points- 6
Total Contact Hours - 60
Course Objectives

L

Independent solving of Business Problems.

2. To understand the basics of Counting Principles using Permutation & Combination
with larger data sets as the foundation stone of Mathematics.

3.

© No o

To understand Set Theory and the rules of logic for effective business planningand

operations.
To understand Determinant Matrix with Cramer's rule

To solve complicated and long calculations of financial institutions using Logarithm

To estimate costs in engineering projects efc. using Binomial Theorem
To understand the concept of Derivation

Use Simple and Compound interest to do business calculations such as value of money,

maturity value, promissory n